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Butch Langlois Jake West
PRESIDENT, AMERICAS BUSINESS DEVELOPMENT



Our contrarian approach

Customer growth

we'’re not a payments company

Our c<% ~ . ; '
competitors / ° - {%>D Agnostic, open, partner-led,
. VS
-

One-stop-shop, bundles, <% :\_
ecomm and payments offering } )






Total number of customers over months
10000

@ 1% chun @ 25%Churn ) 5% Churn

7500

Number of customers

2500
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Source: zoho.com



Sales



@ Team from Vend

We see you're a cafe or restaurant |

Oam me

We noticed that you signed up to this trial as a cafe or restaurant. Do you
need a POS that does any of the following?

» Tipping

» Kitchen printing

» Table service

* Tabs and split bills

» Takeaway food orders

If yes, then Vend may not be the best solution for your business. We know
that running a cafe, restaurant or bar is very different to running a retail
store that manaaes inventory — like a fashion or homewares shopn. We



Measurable
Return on
Investment

+ Increase revenue by 20%

- Decrease Shrinkage by 42%

Increase repeat customers &
average transaction value

-+ Save 5 hours a week




Onboarding



MOST POPULAR

Enhanced Customized

For single-store retailers with a small team For multi-store and single-store retailers with more
to train. complex operations.

CONTACT OUR TEAM CONTACT OUR TEAM

e Kick-off to disct a d existi roc Everything in Enhanced, plus:
. onfig ) o
t . )
. t o Tra
. 1 ] ir add
e Cu t
Launch services « Help with coordinating t




Prove Value



Prove value

o @ Spotify Premium

You may be losing out on
repeat business. In the last © spotifyPremium 2018 Wrapped
month, only 13% of sales

included customer details.

Share Your
2018

If you listen to a year's worth of amazing
music and don't post about it, did it really
happen?

° ° @ SHARE ON A BILLBOARD

If you really want to engage customers and bring
them back in-store, the first step is capturing
their details at the counter.

Find Out More @ Not Now...

"""""" e wewr Get faster & more
secure payments.

Skip double-entry and lengthy

Q enn o -y ot sy et s end-of-day reconciliation with
information sync between your
POS and card reader.

Find OutMore @ Not Now. ol et s e



Prove Value

Client Name/Project Overview kit S Retail benchmarks calculator

Enter your store details (for one store only) to find out how you compare to other retailers in your vertical

Initiative Description (why does this project exist?)

your retail vertical? Country

Business Impact i ¢
Business Impact
A e Average Monthly Revenue Total number of customers
Business Impact
Business Impact us$ ‘
o
Average monthly transactions Average transaction value
uss
Key Deliverable L |
®
Key Deliverable #
Key Deliverable Strategy/Next Step
Koy Olvenle Godl for OF Stratogy/Next Step

Goal for Q# Strategy/Next Step
Goal for Q# Strategy/Next Step
Goal for Q#
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Add Value
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Driving Value







