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EDITOR’S NOTE #RigHI5E

Vaccine Passport: Crossing
Borders with Trust

EHER 2KAENETTHE

From China to Iceland, Governments around the world are
testing the so-called “vaccine passport” as they hope to
unfreeze economies from the stagnant business activities and
restore normality to social life. Multiple vaccine passports are
in trial globally, for example the WeChat-based digital health
certificate in China which contains information about holders’
COVID-19 antibody test result and vaccination status.

The challenge to the global cross-border rollouts, however, is
the lack of global standards for such health passes, “There is
no standard in place... from one country to another, and no
one is following any level of consistency whatsoever,” IATA
senior vice president Nick Careen alerted.

While a globally accepted vaccine passport may take more
time, global leading public health officials who are in charge
of the mass distribution and administration of COVID-19
vaccines, all agree to the universal adoption of global
standards across the healthcare supply chain worldwide. Dr.
Seth Berkley, Chief Executive Officer, Gavi, a vaccine alliance
formed by public-private global health partnership noted,
“We need to be able to trace every vaccine dose—from
shipping to delivery and finally administration—using
technologies such as 2D DataMatrix barcodes, and we need
better adoption of common standards across to optimize
cost and product visibility.”

In this issue, Ulrike Kreysa, Senior Vice-President Healthcare
of GS1, shared the keys to carry the “life-saving” mission
forward, and highlighted the importance of trust in COVID-19
vaccine supply chain, as well as 4 key elements to achieve
efficiency, security, speed and public trust in vaccine delivery.

As the vaccination programme in Hong Kong unfolds,
businesses that have dealt with a heavy blow are seeing a
glint of hope and using different strategies to sustain and
even to expand. For instance, Chairman & CEO of Imperial
Patisserie, a pastry brand of just over 4-year-old, shared his
strategies to boldly expand amid economic downturn. On the
other hand, Crown Gas Stove has been holding on to its
traditional business model while cautiously diversifying its
business, as the Managing Director said safety, quality, caring
for customer and staff are the company’s greatest strength.

Enjoy reading.
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About GS1 Hong Kong FINEEEREHBIFE

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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Ensuring Safety and Trust in |

As the world continues to battle against the COVID-19 pandemic and
grapple with the harsh reality, hope is on the horizon with the global rollout of
massive vaccination programmes. Governments are beginning the complex
process of global vaccine distribution, and the world is starting to realise that
a trusted supply chain for these lifesaving vaccines depends on global
standards necessary to ensure secure distribution, traceability and

administration.

Ulrike Kreysa, Senior Vice-President of GS1 Global Healthcare , shared her
wisdom with us about what must be done moving forward.

Trust is a Cornerstone

Referencing a recent Deloitte report, “Securing Trust in the Global
COVID-19 Supply Chain”, Mrs Kreysa noted “For vaccine developers, health
care stakeholders, and society at large, the level of transparency and public
trust will determine COVID-19 vaccine acceptance and confidence.”

“l] believe that trust is the key for the successful launch, distribution and
administration of vaccines.” She explained trust is the belief that another will
behave with integrity and consistency—and cannot only be embodied by
individuals—but also by standards, processes, and technology. She also noted
that transparency will help to instill confidence that vaccines are safe and
genuine, and that allocation is being done fairly and equitably worldwide.

According to the Deloitte report, concerted effort is necessary in four key areas
to achieve efficiency, security, speed and public trust in vaccine delivery:

4 Key Factors to Secure Trust in the Global Vaccine Supply Chain
AOAXER RAZKEHEEETESEE

scale, speed and efficiency

RAENBERGE EBREERFER BREEAN

and efficacious delivery of vaccmes
FERIR RIS BRI BTEHIEX

Ulrike Kreysa

Senior Vice-President
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1. Advancing Industry Collaboration

Vaccination on a global scale requires common effort between industry,
scientists and international organisations. Pharmaceutical companies are
not in competition with one another on the development of a vaccine;

instead, they are working in collaboration with
the world’s top scientists to save lives. These
partnerships, both in vaccine development and
in clinical trials between industry and
universities, create trust.

2. Embracing Global Standards

COVID-19 vaccines, therapeutics, associated
medical devices and consumables present an
urgent need for traceability built upon global
identification. GS1’s supply chain standards are
the most widely utilised in the world; using
these existing standards for harmonised
implementation of vaccine packaging
requirements will further patient safety goals,
adding an element of trust at all levels of the
supply chain.

Use of global GS1 standards means that every
product, at every level of packaging, is uniquely
identified. This identification information is
captured in a standardised barcode, in
healthcare often the GS1 DataMatrix, that can be
read by all supply chain partners and is essential
for healthcare providers to administer vaccines
with confidence.

1. R EFRIRE

ERRETOEEERETE NERR
EIPRAR 0 P O 17 o 5 P AU BERRAE
PRsERTEELRS RNEERS

KIBRMBRIBEHIE ERE
o RBERERBZZ BEEER
7 55 e B PR ot B 2 P B 8 4 177
{ERAZ FLAE RIS 1Ee

2. IRAE IR
MR EE ARE RARE
BEEMAHERESE—ER
KGR RIAREE > DUEITIEREE M -
GSIMHEERERHR L&
BEZERNRE TrrRak
M—RAELERARE AIE—
FEFNFRERRZE RAMHE
REREAEENBR

TEREHRAGSIZHZE 1
RIAEREESCENE R HOIH
BAERA B BMEBEHE
PARER RS (T EBREAMARN
2GS1 DataMatrix) ;2 {itFESE
BHIMEEINEN EHEER

| BERBRHEELAEE EMMA

Bl B IR R FE AR e o

The idea of doing traceability for the COVID vaccine can be a very important tool in establishing trust

in that vaccine and acceptance globally.

2R B M A TR E BN EERIZRNEE  BHE MR REIFEERMNIT Ao

- Tom Woods, Chairman of the Global Steering Committee, Assurance of Health Products for the World Bank

HRIPTEHEEERRERBIEEEZSE TE Tom Woods

What is GS1 DataMatrix? {+/E2GS1 DataMatrix?

A GS1 DataMatrix is a 2D barcode. It can contain the following attributes:

GS1 DataMatrix@ —#5&HE I & A L& :

Expiry: (17) 130331
Batch /lot: (10} TESTS632
S/N: (21) 19067811811

GTIN: (01) 07046261398572

e Manufacturer Product Code (GTIN) - 14 digits
FEBERRIBGTIN) - 140 #F

e Expiry Date - 6 digits (YYMMDD)
ZIHAE - efugF (FBA)

e Batch/lot Number - up to 20 apha-numeric characters

HREEDE -2 Z20EFE/HF
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3. Anticipating Challenges for Vaccine Delivery 3. JEHRE B BCERIPLEL

Challenges to anticipate include capturing adverse events, identifying *R&ETEER 7 BELEN#E BIEEIERE
falsified vaccines, cold chain logistics requirements, and mixing and BE®EEH4 #BRAENEESHEYIR
matching of vaccines depending on availability, etc. ERURARBEERLERMESKERE

[
mEe

Product integrity EmRTEMH

It is important to identify and label the vaccines, which allows for capturing precisely which patient,

received which vaccine, and when. Visibility enabled by aggregating global data will engender a

higher degree of trust. @
AR BB E A E R DUERBREE R FEE FrEEE g EERN R IKF A BB ES SR AN
RERERE.

Anti-counterfeit P55

It is expected that the highly anticipated vaccines, needed by so many people, will have the highest E ﬁ
risk of being falsified. This should be monitored and prevented to avoid significantly undermining EI
public trust in safe vaccines. This is where track and trace plays a critical role

HRBESRA N EEREEHNRR ERRAREHIRAEEE MU EEETER L TAR AN # R
ANTHERTENET ML BB REETEENA R

Optimizing delivery and last mile cold chain challenges

FEEXMERRE— BRI SHERE

The cold chain requirements for vaccines are an unprecedented logistical challenge on a global

scale. This is especially true for Fosun BioNTech vaccine which requires “ultra-cold” storage at

below -70°C.

BHPIEN 2 EERERE DI RED RAIFTARENNE, TEEXNELENRE T 70°CIBERIHENE
WEREH(RESZ E:\,‘\B|ONTeChéﬂEEH§’§)

DCH Auriga Handles Comirnaty and Sinovac Vaccine Supply Chain in HK
EF]{E(DCH Auriga)T B8 518 F A ELT  {H e

DCH Auriga, one of the largest healthcare distributors in Hong Kong, has {EASERANEEREROMET—
been assigned to monitor the safe and efficient storage and distribution of BF{E(DCH Auriga)ETen 85U L
both vaccines. MABEEAMNEFNEEENEET

They are in charge of the end-to-end validated supply chain from e

collecting the product from the airport, receiving at the DC, storage, ffi&EEERZSEMNETIEEEH
pick-and-pack, repacking, labeling, to local deliveries. DCH Auriga have  [E#E {HIBINEVE E R A BB #1Z
made very detailed preparations to store and transport the vaccines in full HEHGR - FEMEE - ERUERMIE
accordance with the requirements set by the drug manufacturers and the %o BFI| (£ 5 A {F A0 4R 21 1 > L BB U
Government. BB ERERENERE

“Vaccine identification information like the GS1 barcode is essential for healthcare
supply chain stakeholders to uniquely identify and track-and-trace each jab, from
delivery to point of administration.”

MEREEBNERNGSUEHBERBHEBRENELHAER HEBAHF) W H#
PRSI X T B N E S EREHFEHIE N - B EEBRAGSIRE  platE
FHH RSB E KR E M F mmaE e S S B R RE BB ER-

- David Mouland, Vice President Logistics of DCH Auriga
BFI{E (B8 YnEl42% David Mouland
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4. Using Clear and Transparent Communications 4. X EMiiEBERYEES A

Vaccine uptake will need to be facilitated by clear, evidence-based and B & |BEF|IERE > A BERFEMH - LIEE

tested communications. It is critical that governments and the public and  AER LA AEBRBE -BUFE A

private sectors come together to build confidence and ensure that patients A ZRFIE: F 2L S FIEERAE IAFE

have trust in the newly developed vaccines—especially since vaccination {RRZBHIFAENEHEE I BHNE

may be voluntary in many parts of the world TRV EEEEEEEENERLE
BEo

As the world gears up for the largest deployment of vaccines in history, it is more important than
ever that supply chains are up to the task of maintaining trust and ensuring effective, timely delivery.
We need to be able to trace every vaccine dose - from shipping to delivery and finally administration
- and we need better adoption of common standards.

PIREEHFHE FRARENEHEZER REHEENIEERENMEEERMAENEE BIR
BHEERNRFEX - RMRETEXR - DEAEREENZH O 22 A R —FLEEK
MEEEYESRAR—N2IKEE.

- Dr. Seth Berkley, Chief Executive Officer, Gavi
2HEHREHESFEHITE Dr. Seth Berkley

WHO, GAVI & UNICEF Require/Recommend WHO~GAVIXUNICEF
GS1 Standards for Vaccines identification BXR/EZEE®EAA -

Currently, COVID-19 vaccine suppliers are either using GS1 DataMatrix on }j_ég\ﬂq GS]_;I%EE_
their vaccine packaging or are in the process of implementing this based on B 3 A S S ER R
. 7 N N ISZ 7N 1GN A ~ <713

national or regional requirements. % | 5MGS1 DataMatrix: o E7EAR 2
IR & B SRR AR 2

2IKBB70ERBRRINGIE T BEER
ERTERBEZBHERAGS1ZE %
WHOTNEZENREE B FFERASIX
RGNS U AEAER -GAVIM
UNICEFTREK/ZEHINBH RAREE b
REAGS1iZ#o

Today more than 70 countries have
healthcare regulations or trading partner
requirements for which industry uses GS1
standards. WHO recommends that all
vaccines be identified with this data in a
standardized barcode.” GAVI and UNICEF
have also required/ recommended the use
of GS1 standards on the secondary
packages of vaccines.

Let us build safe systems, for now and the future, so that we not only have the right vaccine, but the
right vaccination to protect the people and eliminate problems.

EmeREIRR WPBEEREEL 2N ARG NMEO BRI FI R ES G E > EAETEREM
EELH RERMEA/ D EEE Lo

- Tjalling van der Schors, Board Member, Director of Professional Development, European Ass. of Hosp. Pharmacists
BUMNBE IR i B E S A B R EEERELEE Tjalling van der Schors

Ulrike Kreysa has facilitated the WHO Vaccines barcode subgroup, which developed
worldwide guidance for the automatic identification with barcodes for vaccines to enable

. traceability and an improved supply chain. She was also one of the facilitators of the APEC
work group on Track and Trace systems.

Ulrike Kreysa® %812 Bt WHOR B {7 b5/ \iE > %/ VB & B B BV RIS B Eh3R I RIE 21k155] U ER
BREBM S MR R RN AESEMEHENRR TFENESE L —
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2711 Participants Joined ,
GS1 Global Forum Online 2,711 participants

111 MOs ,,““ .=

2IK2711H & EEE4E L
GS12BkIEE il

GS1's Global Forum, an occasion to advance GS1 global strategy, ESEEICGS1E2INER ¥ AIH RIEEF D IKG
inspire innovation and drive collaboration around the world, was {EMEEGS12kmBS EE REENEI4E L8217
held online for the first time this year.

/nghllghts at a Glance B¥EiR

Celebrating the 50" Anniversary of GTIN @ Opening Plenary
Fﬂ%% iEI .%$RGT|N( DDI\HHE%)SOF%E

Sanjay Sarma, VP for Open Learning at MIT and Chair of GS1 Innovation Board,
highlighted the future role of GS1 GTIN (barcodes) in bridging physical and digital
world, “GS1 will continue to be more agile, flexible and relevant in our actions, in order
to bridge the barcodes and data.”

BT 2RREMNEEEIREEEN TRER2Z03ESanjay Sarmaie kR GS1 GTIN(E BRI FEEERR LT ICSIE ARG EEHETT
BT B R BB A YIRS i AR S S SR B o |

Future of Barcodes Unveiled: 2D Barcode

BTR AR 4IRS
‘ We will embrace a more powerful version of the humble little barcode in the
e,

'.;f,
£ ! next 50 years - 2D barcodes, empowering improved product transparency and  watch the E E

authenticity, as well as quality data sharing. vgggﬁ%
TEARIRE04E » B B R RE B B AL BB 5 X2 M 46 RE (2D barcodes) :EBESBHAE 8]

REEEAKE FAREFREERNEEDI =

World’s Top Retail Leader Gathered @ Retail Plenary

TERE: RIKEBRETETH eI RRTE R

Senior Executwes from Nestlé, Switzerland, IGA Inc., L'Oréal, bol.com., as well as
Joseph Phi, our ex-Chairman, Group CEO of Li & Fung and CEO of LF Logistics,

shared their insights of the current retail landscape. Joseph highlighted an interesting “’L
observation of “3D phenomenon” at current retail environment - Discounters, s
Distribution and Digitalisation, and how GS1 Standards enable product visibility, data
integrity, product authenticity and traceability.

KBMTEENIGABAMEZ L'Oréalbol.comNEEE UNAECEZFANEFE - NNEEETHAHE

LF Logistics#FHHIRIB (Joseph) N ZE T FIHIRS TEMIZHN R JosephDN = T MEIREIRSTERN 3D sz ﬂ%% @

plenary

£ J-3rf0(Discounters)~ & (Distribution) & #E1E (Digitalisation) It %5 H GS 1LIZ 2 YN AR F £ A B PR ~ 80 =yl
ST E R B R R A B 1 o

GS1 Standards: Key Foundation for Healthcare Sector @Healthcare Plenary
BRREmE GSIRELBRRERNZEEER

Global leaders from Johnson & Johnson, Sanofi, UCL Fight the Fakes, Royal College of Physicians and
Surgeons of Canada shared how GS1 standards ensure patient safety, drugs authentication, efficient \y4tch the E =

delivery of vaccines and medical supplies, unigue identification for end-to-end traceability and secure trust. plenary =
RERE EHIEUCL Fight the Fakes\RHERAREMBGRMEASRIRBENIMIBESREAZTGS1 A ]
IREEGN R RIER A 22 BRsB B o FE (R IG R BRR A M B RUE X AR # U FiR 2B HEE i A IR A (B E o
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1 Billion Smart Phones in the World will...
EIK10EZPEEEEE T ...

As “contactless service” emerges across the globe, QR code has become a hit.
Companies of all sizes are using the humble QR code to offer contactless
experience to consumers. It is also estimated that by 2022, 1 billion smart phones
will access QR codes*.

W& NEIZBARTS ) N2 KBS QRIS A TR IR BER. - & K F/NA B IEFE A ERIQRES
R BEEREEEERR AT HERE 20225 2K A 10BN S AE B R IR HQRIE

QR Code Campaigns Across the Globe: —BE2 RIS HQRE:

¢ Restaurants in the US started using QR codes for menu .« BEFEEEE BB EHEEHEETFEHE T8
display, order and payment, enabling a quick and R ATER 2454 B & (B AR TR o
convenient consumer experience. - BEBRISNARARETEAQRE FEEES
* A beauty brand used QR codes in their video campaign D48 FRETE R R IEN R T 22T T 80%0
nd redirected viewers to the e-shop, which helped the - o o e —
grancrj inlcgrease itvsI avp\;prfjownloads Zy E?O%W | ’ © BRRGRRERELNRARRRSRE TEE
' BHEARELE LNQRBR [EEFESABESTERS

+ A fashion flagship store offered “scan to try” function for EA/NREENRER WA MR ER S
shoppers to scan mannequins and have store assistants

bringing them the right size and color to the fitting rooms. Contact }JS to explore Ofy10|
B3 FIFEETQR codeEZIHN T
el
* Source ERIFR: Juniper Research E Y,

I News Source FEIZRIE: fortune.com

-d

A
E A=

ks

Convenience Store Offers Real-time Tracking Service
BHERUHERS REWRTS

87% of supply chain professionals plan to invest in supply chain resilience in the
next two years, and 98% of them are looking to invest in agility, according to

Gartner’s study. Supply chain resilience can bring surprisingly ground-breaking
services to enhance consumer experience - a global convenience chain

introduced anytime, anywhere delivery to customers in US, enabling customers
to order and receive items even at locations like parks, beaches, sports fields or
entertainment venues. Real-time tracking is also available for customers to know

when they expect to receive their orders.

GartnertVsAETE L B87%HEHEER s8R EMERENRIRA MRS b BERF8%E A LR HEEE ST EF-%
JER L FERE N B IR AR AR IR H BB NSRRI A 2 ECEHEN S ENE=EHE T T MERPE M B R SRS BBE iR
B IARN D E#- BERESIRELIGN) SR LIFERF N B RINE Bx B r A BRIEHE BN TR B L E R

I News Source #HEIZIJR: Insider Trends
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Legacy Business Strikes while the
“Stove” is Hot Amid the Pandemic
BHREEBBETIHE —F—MED

Kot Man Tai
Managing Director, Crown Gas Stoves (Holdings) Co. Ltd..

Home cooking has been made popular because of the restrictions
on restaurant dine-in services and social distancing rules. This allows
CGS (Crown Gas Stove), found more than 40 years ago, to turn the
“kitchen” table around. Mr. Kot Man Tai, Managing Director of Crown
Gas Stoves (Holdings) Co. Ltd., said the company’s predecessor
focused on liquefied petroleum gas (LPG) and gas stove business,
and once he took over, he started to transform and introduce a
range of kitchen products, bathroom and electric appliances as well
as kitchen engineering services to broaden the market. He believes
the future of CGS is still full of promise as he saw a 20% jump in gas
stove online sales, despite the pandemic ravaged.

Declining Industry Fights Its Way Out

Open kitchen is becoming more widespread among Hong Kong
residences, fueling the demise of flame cooking in those new
households because of safety issue, and prevalence of flameless
cooking. “70% of our current revenue still comes from gas stove
products, one of our customers’ favourite is a glass-top built-in LPG
stove, which is as slim as a 1-dollar coin and requires gas tube size of
pit on cabinet desktop for mounting only. In addition, we have been
introducing air fryer and Korean BBQ grill to meet the demands for
flameless cooking.”

The company has been testing the water on new market
sectors and collaborations as stove business

reported flat growth. “Food and
cleaning supplies are the

must-have items
for kitchen, so we
sourced foods like
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canned abalone and detergent
products, and marketed them
using social media live platform
to appeal to
generation.  Sharing

the younger
similar
‘housewives’ demographics, we
also partnered with La Raine on
their eczema /
dermatitis-killing products. The
synergy worked out nicely, as we

contact

both won new customers.”
NEEHRTFE LETER RS IHE L

Keep Abreast of Time in the Technology
Bandwagon

As GS1 HK members for years, CGS always apply GS1 global
barcode onto its products, no matter for its branded or distributed
products. “Barcode not only helps us accurately log our inventory
and in-out record, but also to get listed in the physical retail stores.
Now it even bridges the offline to online world, enabling us to get
listed onto e-commerce platform too.”

“Technology-wise, we have deployed electronic invoicing more
than 10 years ago to reduce human errors. Tapping into the
Government’s Technology Voucher for digital transformation, we
have upgraded our website and integrated with our backend
logistics system, so the sales support staff can issue and review the

work orders more efficiently and accurately. We are also preparing
to launch an app that allows customers to place orders and make
payments easily online.”

“Besides Hong Kong and Macau markets, we have been exploring
the Chinese market in Australia. After-all, cooking Chinese food with
gas stove is easier to bring out the flavor in the dishes.” noted Mr.
Kot. “In fact, CGS is fairly famous in Mainland China that some
consumers cross the border just to buy and bring the stoves home,
yet our operation in China ceased since the change of hands. As we
see counterfeits and parallel imports manifest, we hope to enter the
Mainland China market again as soon as the pandemic is contained.”

The company used social media live platform to attract new consumers

DURH BB A3 0,

CGS{FAGSL HKE RS 5 THEERUMR
BOHEES BN LCSIZHER THBR
875 B R MR R R R AR 7
£ E S RFIPIE LRI PEITHES RIS BT
B LT BHRMERREETE LR

FHFIR 102 FRBEAEFHE B AR/H
iR PITERBAR R SFNEEHITER K
IS THAR I RB B R AR BHESXRFASZER
REFJEL TIFERBZER BANEKRRER
EeoRih AT EFEEDFRERARZN ZEE
SRR E T E R

MR T &ABMEFT > A TFERBERMAVEAT
5 IR RBRARTREAREER M HRE
BRABER LI BEREAMBEEETRE
IEBECGSER  AAmEZERIERMEST
EXE > BBFREDILEE - RMERAME
NURERMKE ) FRUREERBRAERIRE
BERHhig
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Customer Centric and A Job for Life

4 years in a row now, CGS has been crowned “Consumer Caring
Company” since 2017 by GS1 Hong Kong. Their commitment to safe
and reliable products, certificated with GU label by EMSD, along with
their customer centric culture, have always kept the customers loyal.
“We once received a sudden call from an old customer in winter time,

saying there’s no hot shower because the water heater broke down.
We immediately arranged technician to fix the problem so the
customer had hot water for shower that night, recalled Mr. Kot. “We
also offer technology-enabled, personalised service to customers by
reminding them to check their products and offering help if needed,
as our transation records are able to show the inspection or
replacement needed for products sold.”

Customer loyalty usually
goes hand in hand with
staff loyalty. With more
than 40 employees, he
stated, “Over 70% of our
staff have worked with
us for more than 15
years, one of them has
been with me since |
started the company.”
Treating employees like
family and providing
training and coaching to
support staff career, are the major reasons for his staff to dedicate
their lifetime for the job. “The sad truth is, LPG is an old-fashioned
business with very few new blood, so we are also recruiting new

immigrants from China and Southeast Asians to support our
development.”

(SRS T — Ti—1t
CGSBE2017FEHBAFEHEIFGST HK TEED
T WA RIEREZEYE - EANTERE
METEERBELE2EEN IGUI 125550 HEE
BEEINEENSREE  RBELXKXE—KEA
WEIEZERBEEIRE » sRPKIEIR T FEETR » FM
BEMKETLIGEE BT EMELEERAR
Ko BINE @D iR B &8 = MY E B iR
WEREE T CHREBRE ERA AN E
BF4E1E > M EME AR EARFE o)

BT RIABEE  CGSTARBEIL - BXHREM
REET40ZAN THHRNTHETITHNFEEKE
15F  HRMEERBHMERTLURELFRIR
T HHETNMRA-AEHAER BETRMHMA
AR BREIHOERIT—tEINER
o MBEEMRIGKRZBETE - MABBNTZ i
LEREZEINIRtIBRMEREE AL IR
AR BRI~ AEAE SRS o

SME Strategy: Win Amid Stability
FR/NRERES L SRS

As a member of GS1 Hong Kong’s SMEs Advisory Board, Mr. Kot said the latest Government’s Budget has offered

adequate assistance to local SMEs, and the Quality Migrant Admission Scheme also provided
unpopular industries with manpower support. He believes technology development is the
focus in Greater Bay Area, so SMEs in trading sector need to commit time and resources
to compete and open up the market. For Southeast Asian markets, he advises SMEs to
understand the local regulations and culture inside out, and prepare sufficient resources
on brand & product promotion to fully uncover the opportunities.
BRAIAMIEREZE CGSIERGS] HKR/NBEANBEZE E— 8 & XS BET S A /)
THZEEER R MEA STEITER M — L8 PIR TEREAF AL EHIEM St
RAEFREERHRER - WIRHEMTENFHFEE O AP N EREFENEREE12
A M FEER/ NN EREREE S WAL MENR BEEREESMERER I
EREEEEREHERERERT eI g
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Corporate Dynamics

The 1-2-3 Strategy to Expand
Business Amid Trough

As local infection starts to put under control, the catering and retail
owners are seeing hope for the future. While most businesses are
treading carefully in the market, Imperial Patisserie, a pastry brand of
3 years+ history, has been progressively expanding in the past 6
months, with plans to open 8 additional retail
stores this year to increase market share.
“Expansion and active promotion when the
economy is good usually incite keen
competition and fail to produce the ideal
results,” said Dr. Martin Yim, Chairman and
CEO of Imperial Enterprises Holdings Ltd.
“Opening new stores in uncertain times is
relatively affordable, and create better
publicity too.”

“Pastry is not a necessity for most people, and | believe consumers
regard ‘convenience to shop’ as a key consideration for buying our
products, that's why our current 12 stores are all located at the most
convenient spots in Hong Kong, for example Citygate in Tung
Chung, New Town Plaza in Shatin, or Lyndhurst Terrace in Central.”

Single-minded Focus on Chinese Pastry
Inheritance

Crowned as the hero product, the company’s Mooncake has been
granted the Grand Gold honour by Monde Selection, an institute
renowned for evaluating the quality of the culinary all over the world.
Among which the most popular type is mooncake, which was the
masterpiece by Chef Yip Wing Wah, the custard mooncake creator.
Different flavours have been introduced since then, like custard,
sesame, ginger, durian, for the youth market.
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Dr. Martin Yim
Chairman and CEO of Imperial Enterprises Holdings Ltd
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“The sales volume of mooncake has spiked 400% in 2020, and in this
Chinese New Year, our pastry orders rose 3.5 times over the last
year.” Dr. Yim highlighted the results. “At the beginning, we spent
some HKD1,500 million to build a large-scale pastry factory in Hong
Kong. | believe it is our single-minded passion to the Chinese pastry
inheritance and authentic 100% Made in Hong Kong experience that
have won the customer over in such a short period of time, turning
them into our fans.”

Mostly handmade, Imperial Patisserie is committed to culinary
craftsmanship and perfection that bridges Chinese heritage and
creative presence. Take crispy cookies for example, which use
French natural butter instead of lard and infuse it with the texture of
Chinese walnut crisp, it results in a healthier and crispier delicacy.
While eggrolls and palmiers usually top the sales chart in terms of
pastry, crispy cookies have gauged a lot of repeat purchase too.

Dual-Channel for Business Development

Online shopping experienced exponential
pandemic. Imperial Patisserie has taken a dual-pronged approach to
embrace integrated marketing for both online and offline channels.
“Our online sales have seen a big jump, taking up 15% of our sales
volume, compared to 4-5% before the COVID-19. With the growing
number of retail shops, we expect the growth rate will be similar
across the online / offline channels”

growth amid the

Joined as GS1 HK member in mid-2018, printing GS1 barcodes on
products not only support their operations like check-out, stock
delivery and stock-take, but also enable products get listed on
major e-commerce platforms easily, enhancing search results, and
boosting marketing outcomes through bridging the physical and
digital worlds. The company also leverages GS1 Hong Kong’s
BARzaar for free to promote their products and reach out to a
potential of 8,000+ corporate member community that covers staff
and their friends, unlocking extensive sales opportunities.

“e-Shop and retail store are two entirely different shopping
experiences, and the customers are different too, so we have
tailor-made strategies to cater to their varying needs. A majority of
target customers feel
and more comfortable to see

safer

and touch products first-hand
in stores, staff
would provide caring services
(like food tasting before the
COVID-19) that warrant a
satisfying experience.”

where our
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Three Promises to Care for Staff

The company pledges to 3 “NOs” policies during this difficult time:
No layoffs, No salary cut, No forced unpaid leave. “| believe in the old

saying ‘Happy employees create happy
customers’. In addition to the 3 promises,
our master chef offers coaching about our
company’s philosophy and techniques for
the junior staff on a regular basis, helping
our staff to grow.”

Championing quality, Caring for staff,
Consumer centric and Conforming to
commitment are the factors that Imperial

= HBERRIREE T

HRREHER AREE =) BR > 8T
B TRE s TIRERR TRBGERENETS
FEmE R o IR T T="F BR> WA ESER
HETHEI BRMEES R IERIT &
TRHER

BREE WEST:
MHEERDL
SR BEHES
B 5Gs1 HKED | R
GCENEE B
GCEIMEFREA

Patisserie being recognised as Consumer  Fim |y EEB L
Caring Company by GS1 Hong Kong. The ETAKE g
Award helps remind the recognised o ABEIESTER

companies to put consumers and TREBESEE
employees at the centre of what they do, HE105 > B5188
and make continuous improvement to stay competitive in the 15054 /) FY
market. Stepped into the 10" edition of the Scheme, over 150 local R TRE D2
enterprises have been recognised as “Consumer Caring Company”. BEES o

Tripartite Advantages for “Hong Kong Brands”
rEAmBISKED

A “489” barcode prefix means the product is operated by a Hong
Kong-registered company, which enables consumer to identify
products from Hong Kong and other region with naked eyes. As a
player for “Made in Hong Kong” products, Dr. Yim considers this title still
bears business potentials, because Hong Kong performs remarkably well
in food safety, quality and image.

RREAEMATNA8FE AR HBEE—RNBERMEREETRAE -
ERAHMMEFREBRE NP BEKETEBNENRBERE
B EERYZE2 REERMTER LIERTHR

“First, there are stringent regulations and top-rated facilities for Hong Kong food
factory, so buyers have a high faith for local products. Second, the consumers in
Hong Kong are sophisticated, so merchants tend to use quality materials or
sources for premium food items. Lastly, Hong Kong is a free trade port for many
tax-free imports and exports, that benefits the development of local
manufacturers too.”

EARRIREEZE LNRERRE RERE BERHRRBNEOLERE BN EH
ZHEmRARREERS BARERMERSRBNER BEEENF -MEBEH
MEZB REEREL DT RERMR THENEMBREHER
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“ Pilot Subsidy Scheme for
Third-party Logistics Service Providers”

FarEHSEER1005
Funding Up To HK$ 1 Million

(o) (o)

SEIEH#HtEEm29EIER - SEHHER 22,1008 /1
A total of 29 projects were approved, with the
approved funding amounting to around HK$21 million

BHEFEAMAERNZF N > FEBIITHRERFESM2020F108 128K "E=A%iR
RISMHERERLEL S, » SEYMAERESARRERRANEREES) > RIPELERS A
FEHM100E TTEED !

With a view to maintaining competitiveness of Hong Kong's logistics sector, the Government of
the Hong Kong Special Administrative Region launched the “Pilot Subsidy Scheme for Third-party
Logistics Service Providers” on 12 October 2020 to encourage the adoption of technology by the
logistics sector for enhancing efficiency and productivity. Successful applicant enterprises will be
provided funding up to HK$1 million!

E:ESE Hotline : +852 2788 6077 -
EH E-mail ! tplsp_sec@hkpc.org I.I: |

A1k Website ! tplsp.hkpc.org E



BUSINESS CONNECT

Special Feature

Food for Thought:

Increase Food Information Transparency

B 2HREAEMNEHE

Trusted S
FoodNet

Hong Kong

-

47% of consumers will turn to the internet when they face confusion

or need more detailed product information. If more information is
available online, they are more likely to seek details on the products*.

Information transparency is the key to build consumer trust. With
the objective of building a safe, trusted and transparent food
ecosystem, GS1 HK’s newly launched Trusted FoodNet enables key
players of food & beverage supply chain, including consumers, to
access product information like product name, quality and safety
certificate anytime, anywhere.

GS1 HK members can join and register for FREE! Benefits include:

du Name

Emiis {h !
Produ Certlflcate g
EmiEERiE

PProduct Certificate ' /;
Issue Body. ¢

}Enn*ﬁiﬁ *%*ﬁ.?. L4

BRBR4A7TVHEEH RRARMARTEES
EmEAE ghig 85 %ﬁEH’f%ﬁt?ﬁzi
HENWEREN thHEGE—T THRER -

Fit > B ZRENRRITELHEE  BRIDH
BE TR - GS1 HKE2 M EM Trusted
FoodNetETERIU—E%Z 2 HAEMNTE EE
EREMRERE ERFNE QFEEEER FTUE
R ERSARNMERNBREN RERR

PaESA
PEEEo

GS1 HKE

ulllr

IEMINA R INEEFE ! e EiE:

?' Food Suppliers

| EmiiEE

1 Display product information, quality and safety
E certificate to restaurants, food and food service

companies and consumers
REEEHERE - BRERBHIEEERETERNERE
B RERZ2EE

<—- Higher chance to reach more restaurants and food

C_—-
'@ service companies for more business opportunities

BEEZHERENERNERERTE WERSESHNEHE

downstream supply chain

i) Increase consumer confidence from upstream to

RALENEARBEENEDL
Join Now v
Cops ElEEE
Your information will be uploaded to the platform after filling the form E
mERER RAGRHERER LR [=]

* Source ERLOR : IFT
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Restaurants and Food Service Companies

BERERERSE

Browse food safety information of food suppliers
to ensure ingredients and food products are safe
AEERHEEINERZE2EN BERMEANEMAMHE
EEaAZE

Get access to food safety certificates
TREREEEENEERE

Upload company’s quality or safety certificate to the
platform to boost consumer confidence
BAERENZ2EBENERER LHEFE  RAHE

%1D/LA\
Register Now
e %
[=]::
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Go Digital

3 Tips from Google to Enhance Search Ranking,
Reach More Potential Consumers

Googlefe i = AMER RALESH® + EEEZBEHEE
, 1 - ”
Google

w10 L2 ]

Comgen B35 TNAR | Poopley SRS

_y_“ L]
| |
93% of online experiences begin with a search engine, and a higher :E&EIEH » BO3%MIAY I f25s & g =5 |2E904™>
search ranking can result in more traffic and conversions. —EeESHETUAREEREZHREN

As highlighted by Google in their Global Search Central Blog, unique |z

product identifiers like GS1 Global Trade Item Number (GTIN) can Google Global Search Central BlogXZH{#35
improve Google’s understanding on products, enabling retailers to HEHRESEREE(GTIN)EES#HTEE T
have better search results and reach more consumers online. BheEME THRER LIRAEMESHAR  NIF L

AN ey o
Google also suggests brands and manufacturers to submit quality BEZEEER
product data through Google Manufacturer Center for FREE. GoogleTfiEZEmEREEREREHFEHGoogle
Manufacturer Center » 1232 5 E ZMERETS o

3 Tips from Google to Brands and Manufacturers:
GooglefamhE R MIEHM = KiEE:

B Ensure your products have GTINs

FHERICHEMRA EmRIB(GTIN)
«, Don’t reuse product identifiers Read more
TEBHER SRR e

«/, Use valid and unique GTINSs, never invent or “borrow” from other products
FERBEM R E—BE_NE SRS FTEERANECAE

€€ Products with valid GTINs can also receive up to 40% more user clicks and increase
up to 20% conversion rate in Google Shopping Ad.
RKEBEMNEKEZERFEB(GTIN) AU AR KIEFGooglefEYE S (Google Shopping
Ad) WRIR > BEE BN A0%SEEE B 20%IHHRE o Google Commerce Blog 3

. . . ig: L
GTIN (Product barcodes) - internationally recognized standard identifiers ;g%gore

for products in physical stores and on e-commerce platforms

Bm4RiSE(BIGTIN » EmiRES) - —EEARA LA TEEN 2K TR ISR
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Go Digital

Scan to Unlock Online Business
Opportunities from Barcodes

RISEHSIE TRbS1 A m i

Product barcodes not only help businesses to enhance Google & RIKHEIRFEANIZ A GoogleMIESZHE& I
search ranking, but also unlock online opportunities by connecting ER]EBhESR [Go Digital) i 48 B TG

consumers’ search and purchase journey.

Scan to Search
Mgy L s

Shoppers can use QR code scanner app to scan product barcodes and search
for information online, or even be directed to various online shops to compare
prices and buy, ensuring that they buy the right product.

In addition, shoppers can also use the “scan” function of WeChat to scan
barcodes and search for product information.

HEELIQR codetmiasim it EmiFB R AR ESERBREN EEEREE
mBAEHER  ETRERBE  FRRAEBELENGM-

tESh  SHE E BB EWeChatis RS S ERAEREM -

.B,.UY Scan to Buy
M5 LS

After deciding to purchase the products, shoppers can scan product barcodes
using the scanning function of e-marketplaces like HKTVmall, Taobao and eBay
to purchase directly.

HEBEAEBEERR IUERFEAZSAKEFHFEUWHKTVmall ~/AE « eBayER
WBINsE  BEEEMR-

o Scan to Get Offers
51 LIS EE

Brands can also generate Digital Link on GS1 HK’s BarcodePlus platform, a QR
code for shoppers to scan and get offers.

Different marketing campaigns can be launched from time to time using the
same code, so shoppers can scan for surprises.

£ RIETIEGS1 HKMBarcodePlusF & LB EQRIFIE & F #8122 (Digital Link) » 5254
BEFE EIRER RhRE o BEEE U E —If SR AR ER EHEEREES

Contact us to .

explore E E

HEBPI T TS ;
ol

el T

B BRHEENES BYRE -

0 e 0
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Go Digital

Capitalising on Trillions Online + Offline Opportunities
in Mainland Medical, Healthcare & Beauty Markets
with Barcodes

5 -MmERMBREER L + B TEEMS

L it=F 1l

EJ‘E Fl:l.
") LB

]' \t

With China’s rapid economic growth and the increasing awareness for BEE R TE KR AL HRBZ AW REES
health, wellness and beauty, the medical and healthcare product HIEET > AMMEIEERSEEE A SRILEL > FE85+
market in China sees a soaring growth with a compound annual &M17.1%MiEEFEEXEE  BEEEL2030
growth rate (CAGR) of 17.1%, reaching 16 trillion RMB in 2030. FER16EE-

Businesses in Hong Kong revealed numerous obstacles when bringing /D& BRI EH R (R R« EiEH(
their medicines, health supplement, beauty and skincare products (“Big #3)&E RiEE At thIg BRI EE R > W
Health”) to China, e.g. problems encountered in licensing, customs 4B~ #REA ~ S5 I A L R R AE R o

declaration and clearance, as well as concerns about counterfeits, etc. A B B RS AR B M AT IS RIS GS 1 HKER AT

524
=
=
E=

To help business resolve the issues, GS1 HK and Zenecom joined EZE{REEMEERESRAS(Zenecom)iEH 25
hands to launch the "HK Trusted Market + WJH” programme, Wa%mﬂﬁw&%;ﬁeiﬁam"é’iﬁt—lﬁfﬁi
enabling businesses to “Go Digital” and connect consumers offline ZEE&Ei4IRFEENERGo Digitall BB EEER
to online via one-stop omni-channel marketing services, open up #ZIFENLG H42 T(020)F A E S KR IRER
new market, new opportunities easily and effectively. ﬁﬁ?ﬁiﬁ\ﬂqﬁ@&%o

4 Key Features of “HK Trusted Market + WJH”
MEABIB+ERSI4THR2E—

Online to Offline (020) Sales: Products can be listed on the “Big Health-focused”
< e-commerce platform WJH, WeChat mini-programme and digital kiosks displayed

at stores across China

HFEETO20)HE  ERNES TAER B ERE) BLEi - ME )\ EFRLEEEH

BTEEEERET

f’ s, 15 Day Cross Border Customs Clearance: One-off import declaration in 15 days,
1 exempting merchants from CCC certification (China Compulsory Certification),
slow import process or even stuck at the Customs

1SH#RREE - ER— R EIREGEZBIIENER] > RAVE mPEE3CEHE VERIE  REAEIEIE

“REAL Barcode” for anti-counterfeiting: Products listed onto the platform will adopt an anti-counterfeiting
QR code - “REAL Barcode” provided by GS1 HK, so consumers can scan to authenticate

TERYEEIBA: Em P EGS1 HKIRMAER) —MHEIIRIRE - TERNS ) BHEERRREER

One-stop Sales & Marketing Services: From product listing, cross-border and mainland logistics and
storage, brand promotion, offline display, to order fulfillment
—iRXEHMEHRT  HF A R - BIERAMYRRERS REEE G T HI U XEIFE—EERS

~

© €

21



BUSINESS CONNECT

Go Digital

O

6 easy steps to seize “Big Health” opportunities in China - #e- %

I E 6% - A vl FA ¥ A 3th B8 fE SR K 1 ]

9 Complete Customs Products tagged with Dellver to bonded

Declaration & Clearance GS1 HK’s REAL Barcode Warehouse in China
in 15 days » anti-counterfeit label » ERRAE -
15 RRIHRE GS1 HK TE#EE |I| ol
} B AR ..Q.E
=i E'E

@ Sales revenue transfer to Sales & marketing 0 List online / offline
merchant’s HK bank account SEHE ZHE EZR
every month « . «
BRAERGEET i
mEEBRO

What Industry Leaders Say ¥R EHHDZE

“Focused on developing quality Chinese health products, One Health strives to maintain our positive and
professional brand image. Though we wish to open up new market in China, we are not familiar with the market
trends, and have a fear of counterfeits. With the all-rounded services of HK Trusted Market programme, coupled

with GS1 HK’s anti-counterfeiting QR solution, we can reduce operational cost and at the

Gj‘ same time enhance consumer confidence on Hong Kong products.”
-
li=i] 4

BB AL HEE R RIS EE - RAA SERENTE B AREDE L
OneHealth . gumpEn-cimntaEEEnEAEREE G ERSESE BEREBRI
RMES@RER  AGSL HKHBEBEAN KA BN SERANTUS BASEREEEAE D

Among our 8,000 members, 21% of them are in the ‘Big Health’ industries, and they
have revealed numerous obstacles to develop in Mainland. To help resolve their issues,

GS1 HK and Zenecom joined hands to launch the 'HK Trusted Market + WJH’
programme to facilitate their cross-border business and pave way for their further
development in China.

REE8 000G EHF21%AE A KR BERE  ZMBFTEGE  MFIRMAMEREFEBE
TETEER B E L ER WA ZenecomiEF L MEE IR+ MERE) 18R BhAR
RpERER BHERER Anna Lin Chief Executive of GS1 HK

R GS1 HKaEH
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Go Digital

Capitalise on Online Shopping Opportunities

List Products Offers for FREE

RENGRLHEEELER BERLBYEK

Despite economic uncertainty, e-commerce continues to grow at
a speedy rate, with e-commerce sales expected to account for 22%
of all retail sales worldwide in 2023. Retailers need to keep up with
the latest trends, to “Go Digital”, to expand sales channels online
for growing their business.

3 Online Shopping Trends to Watch*:

e |tis expected that by 2021, over 2.14 billion of world’s population
will buy online

* Women tend to buy lower-priced items such as cosmetics and
skincare products online

* The main reason why consumer decided to buy online instead at
physical stores is price difference

As GS1 HK Members, you can simply list product offers online for
FREE on GS1 HK BARzaar. Over 500 products have been listed on
the platform, contact us to learn more!

Source BERIFHIR: e-Commerce Guide

Brilliant Offers from GS1 HK BARzaar
GS1 HK BARzaar & K{FiEEE

SEEHAERDR

HEBN Entorpris utions

LLeES T e

SH00 discouni

P o xwhs
9.9

SHOPPING,

ARmEIAREMNRERET EFHEMDN
RARIEE - BFEHERE2023F EFHEDN
HEBFLE2IRTEEREN22% - SEFHEEIRE
EWRMEEEBE ME IGo Digital) ~ {HEH
HERBE EEBFELR
3EEFEENMALEBE:
o FAETEI2021%F > 2IXBBIB21AENASERE
LY
s WHEERRG TEEEREENER FAIUE
1B mANEE &
s HEEATHERLEE(MIFERBEREE)NE
ERAZERERE-
EAGS1 HKE & » §rlI7EGS1 HK BARzaar
tREBEEERES -BAEABBS004ESR
P¥EEE EZR TR AERM THES
Contact us to .
learn more E @__
MHER T RES H
ol

DIREACH & i
SEMETHET R 664

HKBN - Enjoy up to HKD800 Pavo Philo Hydrating Mask (Made in DIREACH Portable UVC LED

Discount upon Purchase of Specific Taiwan) - Buy 1 Get 1 Free Sterilizer Box - 34% off

Laptops / Desktops Pavo Philo& B RIEBEMRBEBERTE DIREACHEMRTERIMIHER

ERNIE-BEEEFR/IZLERERE _EH—E— - 66iFf{EE

HKD8O00E = E¥EE E=yE E¥5E
i
[= [= [=

“Brilliant * All-round ¢ Reliable” [Zjg{bZEE 2% FTEGS1 HK BARzaar
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Go Smart

T°p 3 SOIUtions to Seize “Clues"” for Managing new normal & ﬁ
New Opportunities in the | o= B

2 W @

New Normal 5 et o S S

SAHR DEREET B & s
IS + FHE . - —

In the latest webinar, Heidi Ho, Principal Consultant of GS1 HK A& EFEMAIEE(Heid)IERHTHIAE EERER
highlighted top 3 strategies for businesses to digitalise their supply ! FrE s | T EEB LHEHEN=AER 2
chain and use data to make better business decisions in the “New 2] LIERAEEIEH RS

Normal” :

« Barcodes: Encode more information (e.g. production lot, < REG:FRIE LR SELEH WHLZSRES 2
production and expiry date) in barcodes, enabling supply chain AR ERRS EREESFNE/ HES

stakeholders/ consumers to scan to obtain information anytime, FBSEMERFMEH IR IS IE IS B Ao
anywhere. o BT ISREHEERE WS ABEBEER

—Za
=

- Warehouse Management: Re-design the supply chain by B S I A A BB E S 2 IR A
adopting data interchange platforms, robotics or other « $EE4E:HEE FIRAYITAAE A TR AEREE

automation technologies to improve efficiency DIFERE (> 2R IS R B ERIS B e
* Internet of Things (loT): Leverage technologies like loT, Artificial BEVEE - FTREZNEGES EEEZWALE

Intelligence (Al) and Video Analytics in operations to capture ELrgZRAFIFmESIER

environmental index like temperature, humidity, air quality and Register to watch now! E \ E

noise, or even to prevent inaccurate results in production. TEESREE

[=]::

Tapping into 4 Government Fundings & §>
for Digital Transformation —

BT E AKX ER) HISHE A

GS1 HK’s Government Funding Advisory Service can help GS1 HKEZ{EEREHRNTEENSHART  HEIEA
companies of all sizes to digitally transform with 4 types of UGB FANEE > 61F:

Government fundings, including:

» Technology Voucher Programme (TVP) amounted to HKD 600,000 ¢ SE60EMIREZE(TVP)

* Pilot Subsidy Scheme for Third-party Logistics Service Providers ¢ &= F¥niRIEHEER B TLEE

» Re-industrialisation Funding Scheme (RFS) and the Dedicated o BT Z/LEBNETEI(RFS)
FURE on BiEne g . BUEIEFHER LIRE600BM &R RIEFHR

» Upgrading and Domestics Sales (BUD) (funding ceiling increased A IR RN TR EIER S | (BUD)EHE
to 6 million)

The team has successfully helped various companies to apply for ZFHEEXZERDMINATRIKLIEEESER HE
funding throughout the years, covering 4 major scope of work: MAKPRFEEEEIE:

(1) Meet, understand and evaluate business models and need #14 &%

(@ Prepare funding application proposal R2EEBIABES

(3 Submit application IEAERES Contact us Of¥=0|
@ L to learn more [Tore
Eollow up the app‘hc/atlon, and a?dre\ss\ quer¥ to ensure accurate and B 4s T T IR S E [

timely process ERF51&E R BB ARPTEE T HER
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GS1 HK in Review

Overseas, Mainland and HK Industry Experts
Exchanged Insights @ The 6" GS1 HK Food
Safety Forum []

|

BN PHREERRITRER F-(

'-r
hulﬂl

i II‘
miiin 1
m-l

m % GEI @ AR § % %HAH' iE G 51 :DEDHE:FET:’ :ﬂl:l.l:
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The 6t GS1 HK Food Safety Forum was held virtually this year, with FEATAIFREEHERZR NEEERL |
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

4

N

interactive sessions arranged throughout the event. Themed "The Z@®EERIIEFIET SENEBRETZIAE 22
Power of Innovation for Food Safety”, industry experts from {T>EUEBHFREBREITETHE REBIMN
overseas, mainland and Hong Kong, including executives from HEELEENTCEEEREGFEHKTVmall1BHHE
HKTVmall, Ting Hsin International Group (Master Kong/BEEM{E), Top RER(EENE) -SRI R &RGFSIEIEEE Yves
Soya (BmE M), and former Global Food Safety Initiative (GFSI) Rey/Rn=E T tfilaEARIEABEREZ S
Chairman - Yves Rey shared how they enhanced food safety with

innovation, technology and global standards.

‘ B e I A, Ay Thineie The 6th GS1 HK Food Safety Forum

Hong Kang

FOUD
Fog0

Dr. Jason Lui

Food Safety & Care Office VP
Ting Hsin International Group/
GFSI China Steering Committe Vice-ch:

@1 ~ (W1 The 6th GS1 HK Food Safetv Forum
ieeng Kong GSl= The Power of Innovation for Foed Safety

Theow - -
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GS1 HK 4R 15 B 5

20 Enterprises Recognised at “Quality Food Traceability Scheme”
20/t EEMEE BEmiIREEN TR =5

The annual award presentation ceremony for the “Quality Food [EIB7/RET MEE B RIREEN TS pEEHM
Traceability Scheme” was also held to recognise 20 food companies &=z 720N B RIBHIE N FRIBAHND
which demonstrated outstanding performance in food traceability. 2> HAREZE - ANEEEEREARITESS
Hon Peter Shiu Ka-fai, Legislative Councilor and Deputy Chairman of ZEG@IFFE -LHFEBMEKIBEEL \HEA D
Panel on Food Safety and Environmental Hygiene, May Chung, &M ZEEAEBANSIEEEET -
Chairperson of Hong Kong Food & Beverage Industry Advisory

Board of GS1 HK and General Manager of Nestlé Hong Kong Ltd,

and Anna Lin, Chief Executive of GS1 Hong Kong were the award

presenters for Diamond and Gold Enterprises.

After participating in the Scheme, we have fostered
closer communication from the procurement of raw
materials to production. In case of food quality issues,
we can leverage the system based on Global Traceability
Standards (GTS) to obtain accurate, real-time product
information for food recall. The Scheme helped us
maintain high-quality product production and increase
consumer confidence.

BNEAEB AFREMHIEI EREEREBIEERRE
MR BB EELRE FNRER BMMAIUERIKE
WIREE(GTSOMRA 2 T BIFRFEVS R AR B LD AR
KEBBNER STEREDRMRSERNSBEREEN
BN T HBEEHHMERE e

e = Jeff Law Managing Director, Sun Fat Heung
T 1 BLE Food Products Ltd. (Top Soya)
MHEERERLAE EREMH)
BRARE
= &
TOPSOYA

We've received third-party assessment by GS1 HK
after joining GS1 HK’s Quality Food Traceability
Scheme, which helped us to enhance our food safety
practices and meet the expectations of our
customers. We also increased our food information
transparency via barcodes, so consumers can enjoy
safer food at home with convenience and peace of
mind.
BHGS1 HKEB B MREBH B HGS1 HKIERE=A
NEZEZ PEMFEECERLE2ER BEMEMAHH EEA
HEMWEAZ - RMITEBEFRBRAEMRMPNRRERNSE
MERAE FHEEITUERPLLOZAFEFENER
Patrick Tong General Manager of Tong Shun

BE#RELE Hing Poultry (HK) Co. Ltd.
BIERERS (&8 ARATMISE

n B s

TAMG SHUMN XING
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New Members

GS1 Hong Kong welcomes the following new members

B4 GS1EHER

(in alphabetical order ZEZFHE)

L,
2

e

10.

11.
12.

13.

14.

15.
16.

17.

18.

19.
20.

21.

22.

23.
24.
25.

26.

27.

28.

29.

30.

31.

32.

5

34.

558

36.

37.

27

3CHEMBIO LTD
ACCENT BIOTECH GROUP LTD
HEEYRRERBRAR

ACCOMMATE HONG KONG LTD
ADESIFLAVA PRIVATE LTD

AISHANGZI STATIONERY HK CO LTD
EEMEFCARBRAE

ALOES TREE NANOTECH LTD
ERMABRARAR

AMERIBRIGHT INDUSTRIES LTD
DEANBEBRAF

AMMOLITE TRADING CO LTD
BERFESZBRAT

ARCTONG (HK) LTD

SiFEITARAT

AUDIKOM TECHNIK LTD
BisE R B RAR

AURORA WORLD HK LTD

BAO YUAN TONG GROUP HONGKONG HOLDING LTD
HRBEESBEREBRAR

BAOJENLI HONG KONG TRADING CO LTD
HER(EB)E2BRAR

BAY INTERNATIONAL ENTERPRISE LTD
BEEREERRAR

BENASSIE LTD

BEST LUCK INDUSTRIAL DEVELOPMENT LTD
FELERERAT

BILL'S FOOD FACTORY LTD

BB mEKERAR

BIOEM ENVIRONMENTAL TECHNOLOGY LTD
BEZRFERZERAT

BLITE LTD

BMB LIFE

FEEX

BNM GROUP CO LTD

BHEER)BRAR

BRAINNOW MEDICAL TECHNOLOGY LTD
B ERN R ARAR

CALIBRE SCALE MODELS (ASIA)
CARESEEN CO LTD

CARLIE BELLE (CHINA) LTD
EEAEBRESER(ER)BRAR

CATYA TRADING CO LTD
EERGEZERAT

CHAMPION RICH HONG KONG LTD
EARENDEEREBRAE

CHINA FAR EAST AGRICULTURE BI-PRODUCTS TRADING LTD
HFEERREERRZBRATE

CHONG KEE FOOD CO LTD

Bl EmABRAR

CHUANMING IMPORT & EXPORT CO LTD
ERREHOBRAF

CLASSIC MOTOR SERVICE LTD
RESBERERRAR

CRYSTAL JADE FOOD AND BEVERAGE (HK) LTD
ERRE(EB)BRAF

DAYAO (HK) INTERNATIONAL CO LTD
KIB(EB)ERBRAF

DONGBA GROUP (HK) CO LTD

EIRERE (EB)BRAR

DUSTYKID LTD

EBRAF

EDA CREATION YC CO LTD
SRREFE S BIRAR

EIGHTMADE CO. LTD.

38.

39.

40.

41.
42.

43.

44,
45.

46.

47.
48.

49.
50.

51.

52.
5%

54.

558
56.

57.

58.

59.

60.

61.
62.

63.

64.

65.
66.

67.

68.

69.

70.

71.

72.

7%
74.

EZ CANOPY CO LTD
FHEEZBRAT

FANSHAQI (HK) CO LTD
HIHB(EB)RHDBIRLE

FEGVE GROUP CO LTD

BIKERBRAT

FELICITA CO LTD

FIRST GRADE GROUP (HK) CO LTD
—mER(EB)BRAE

FLARE TRADE LTD

HERRAR

FORTHCOME DEVELOPMENT CO LTD
FORTUNE MART (HK) LTD

FZEREARAF

FRAGRANCE CORNER FOOD LTD
REEERRARAR

FRANCE DAUPHINE INTERNATIONAL GROUP LTD
FRANCE TIZHUANG COSMETICS GROUP LTD
EBRA R ERBRAT

FULL FORTUNE WORLDWIDE LTD
FULLPOWER GROUP LTD

EHEEBRRAT

G.T.S. CREATIVE LTD

EEHRAEARAR

GENESCIENCE LTD

GERMANY LIEBE GROUP HOLDING CO LTD
EEABEEEROBRAR

GERMANY MUNICH BEER (HK) CO LTD
ERRERMEE(EH)BRAR

GLOBALX TECHNOLOGY LTD

GLORY SKY CORPORATION LTD

REFRAF

GOLDEN LIFE HEALTH PRODUCT LTD
TEERREERFRAR

GOURMET MASTER CHEFS (INT'L) MANAGEMENT CO LTD
IRIKETH (B FR) BERE AR AR

GREENERGY POWER TECHNOLOGY LTD
B RRIX A RAR

GUIZHOU DAGUO JIANGJIU GROUP CO LTD
ENAEEBEERRNERAR

H B JEWELRY COMPANY LTD

H R WOODWARD FOODS (ASIA) CO LTD
BHRRENBRAR

HAHNE CENTURY (HK) INTERNATIONAL TRADING CO LTD
ERC(ER EREZARAT

HANG CHAN PLASTIC BAGS CO

1BEBRAT

HARPER INTERNATIONAL TRADING LTD
HEHUI FOOD (HK) CO LTD

MERMER ARAR

HK INTERNATIONA LV KOU COMMODITY LTD
BEERGEHRARBRAR

HK LIANGZAI INTERNATIONAL CO LTD
ERRFERARAR

HK LOVE THE BLUE MOTHER AND BABY NUTRITION
HEALTH LTD

EREEHESRERERARAR

HK QIAN YU TRADING DEVELOP LTD
ERLEEZERAMRAR

HK WOKA FOOD LTD

ERENRERARAR

HK YHT RESTAURANT GROUP LTD
ERTARERNERFRAE

HKEXPLACE LTD

HO TAI CHAN FOODS PRODUCTION CO LTD
FERERMARAR



75.

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

105.

106.
107.

108.
109.

BUSINESS CONNECT

HimEs

HOLLAND XILI BEER (CHINA) CO LTD 110. ISARATTI BOUTIQUE LTD
HHENRE(FE)BIRAS 111. JAPAN BAICHUAN ZHUSHIHUISHE LTD
HONG KONG (BELT AND ROAD) CENTENNIAL SHENCHU B IR etARAR
TOBACCO LTD 112. JAPAN JICAOTANG CORPORATION (INT'L) GROUP LTD
BE(—H B EFRNERARAF BANEEHA B ER) EEERAT
HONG KONG AMERICAN GINSENG WINE GROUP LTD 113. JAPAN Pl YA NUO CO LTD
EARTEERB(ER)BRAR ARt aERAT
HONG KONG DEFENLI COSMETICS INTERNATIONAL CO LTD 114. JAPAN WAKAHISA CO LTD
EEEMECUAERARAR HAZA MR ELERAD
%%Nﬁf}g%%%”;@'ﬁg' roople 115. JC PRODUCTION HOUSE LTD
HON@‘:(;N;”DUM?;NG 5 116. JCARE MEDICAL TECHNOLOGY CO LTD

BEEERSARAT
BT 4T RIS RA D) - ”

HONG KONG DUO TON GROUP HOLDINGS LTD
FASEEAERARAT

HONG KONG FARM FAMILY FOOD SALES LTD
EARFRARHEERAT

HONG KONG GUDI FOOD LTD

EERERRERAT

HONG KONG HUANGPAI FOOD CO CO LTD
EEEHARHREHARAT

HONG KONG HUANGSEN HEALTH TECHNOLOGY INDUSTRY
GROUP CORPORATION LTD
FREHARTREREEHARAT

HONG KONG HUAXI MI (INT’L) CO LTD

FAE TR ARAS)

HONG KONG HUIYUAN INTERNATIONAL BEVERAGE CO LTD
EEERERRSARAT

HONG KONG KANGLE INTERNATIONAL LTD
EERAERERAT

HONG KONG MAN WAN LTD

EAENARARAT

HONG KONG MARKET HOTPOT LTD
EEHABRARAT

HONG KONG MIAOLANJIE BIOTECHNOLOGY CO LTD
EAYMREDHEERAR

HONG KONG SHUANG ZANG MICRO ECOLOGICAL
TECHNOLOGY CO LTD

EASUNECHRERAR

HONG KONG TIANXIANG (INT’L) GROUP CO LTD
EEX ER) EEERAT

HONG KONG TOP CAPITAL (CHINA) LTD
EBEAEA(FEERAT

HONG KONG YIPINTANG INDUSTRIAL CO LTD
EAERERHARAT

HONG KONG YUEMU SHENGHUA BIOTECHNOLOGY LTD
BB LI MR RAT

HONG XIANG JI (HK) FOOD LTD

RER(ER) RRARAR

HONGKONG DIDIAN INTERNATIONAL TRADE LTD
EHaBERERARAT

HONGKONG JUNDIAN GROUP CO LTD
FABREMARAT

HONGKONG KIT LEUNG INTERNATIONAL TRADING LTD
FERRERESARAT

HONGKONG LEFU FOOD INTERNATIONAL LTD
FASKRRERARAT

HONGKONG MOFY TRADING CO LTD
EAEFESARAT

HONGKONG YIJIBANG NURSING LTD
ER—REEEARAT

HONGKONG ZHIKANG TRADING CO LTD
EAUEERARAT

HURDLE TRADING LTD

BEESARAT

HYADES & CO. LTD

IDV (HK) LTD

B (BB BRAT

INDIGIT CREATIVE LTD

INNSAEI MAGIC INTERNATIONAL TRADE LTD
SEERESARAT

117.
118.

110.

120.

121.

122.

123.

124.

125.

126.

127.

128.
129.

130.

131.

132.

1L,

134.

135.

136.
137.

138.
139.
140.

141.

142.

143.

144,

145.

146.

147.

148.

JENNYSTELLA BEAUTY LTD

JIAYI INTERNATIONAL ENTERPRISE (HK) CO LTD
EREREX(EB)BRAT

JIEYI BIOENGINEERING TECHNOLOGY (HK) CO LTD
=AM TR (EE)ARAE
JINXISHANG FOOD (HK) LTD
EEHRHEE)ERAR

JOHN TECHNOLOGY HOLDINGS LTD
FEMEEESRAR

JOINT STAR INC LTD

HRERXFRAT

KAM WAH HONG TRADING LTD
BETEZARAR

KATEX JEWELLERY LTD
ERHKRERRAD

KAWU FOOD (HK) CO LTD
FHR@(ER)BRAF

KAZOO TECHNOLOGY (HK) LTD
WIBE(ER)ARAR

KCH INTERNATIONAL DEVELOPMENT CO LTD
EARETERERARAT

KCM PRODUCTIONS

KIDULT KIDDO CREATIVE HOBBIES LTD
BEOPRIRREARAR

KINLONLIFE BIOTECH LTD

SR NEMRARAR

KNIGHT WAH TECHNOLOGY LTD
BENEARAR

KOREA HNF CO LTD

BEBTERNEHARAR

KOREA SHENGYIN BIOPHARMACEUTICAL GROUP CO LTD
BRERNEYNEEEERAR

LEADER BIOLOGICAL TECHNOLOGY HONGKONG CO LTD
ERUFHEMHRARAR

LEE FUNG TRADING CO

FEEZ AR

LEIDFOR CO LTD

LIKING LTD

FERRAE

LINKED MANUFACTORY LTD

M PLUS MUSEUM LTD

MAOTAI GROUP CO LTD

FEEERNBRAT

MAYNOOS COSMETICS CO LTD
EEH b RARAE

MEGA COSMETICS LTD

EMEHERABRAR

MILLENNIUM HONG KONG FOOD SERVICE LTD
BEREERNMHAEARAR

MING HING FROZEN MEAT CO LTD
RERARBERAF

MINISO HONG KONG LTD
LEER(ER)BRAR

MOMENTUM MOBILITY LTD
2REHARERATE

MOUTAI LIQUOR SHARES CO LTD
FEBRNABIRAR

MYAIRSHIELD LTD
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149.

150.

S,

152.

153.

154.
155.
156.
157.

158.

159.
160.

161.
162.
163.

164.

165.

166.
167.

168.

169.

170.

171.
172.

173.

174.

175.

176.

177.

178.
179.

180.

181.

182.
183.

184.

185.

186.
187.

188.

A
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MYBIKE INTERNATIONAL PUBLIC TECHNOLOGY CO LTD
FREBERARBKARAT

OLIVIER PACIFIC LTD

KEXFFEZERATR

ORGANIC GARDENS INTERNATIONAL LTD
EEREEFR)BRAE

ORGANO GOLD HOLDINGS LTD

B &R ERARAR

ORIOLE FOOD INTERNATIONAL LTD

BB RRERERAR

OUR HK ELECTRONICS LTD

PT. ERATEX (HK) LTD

PERFECTION ALIGNER SYSTEM HONG KONG LTD

PHASE SCIENTIFIC INTERNATIONAL LTD
BEEMREERARAR

PING'S FOOD LTD
FRR@ARATR

PLANT-BASED CREW LTD
PRODUCT FARM CO LTD
BRARAE

PROORGANIC ENVIRONMENTAL HOLDINGS LTD
PUZBY CO LTD

R.S. (HK) COSMETICS CO LTD
BHHH(ER) M RARAR

RED ONE GROUP CO LTD
MeSREEARAR

RETO PRODUCTION LTD
HERRAT

REVINO ITALIA LTD

RICHWAY (HK) HOLDINGS LTD
AIEEREEARAE

RIVIA TECHNOLOGY LTD
FlEBEEARAR

RIYUXING (HK) TRADING CO LTD
HFE(BEB)EZAERAE

SAISON FOOD SERVICE LTD
WIERBAMRAE

SCANDALE (HK) LTD

SEAL TECHNOLOGY (HK) LTD
BHER(ER)BRAR

SHAN BEAUTY LTD

MR ERBRAR

SHEN NONG BIOMASS TECHNOLOGY (HK) CO LTD
HREMEHR (BB BRAE

SHI QI SUI (KOREA) JOINT STOCK CO LTD
FRTE(RE) G EHARAR

SINO-PEPTIDE LIFE SCIENCES & TECHNOLOGY (HK) CO LTD
RS E MR (EE)BRAT

SIYAN (HK) BIOTECHNOLOGY LTD
I (EB) YRR ARAE)

SKINIQUE LTD

SKPACK CO LTD

ERTRAMRLE

SKY INTELLIGENT INVESTMENT LTD
RIRERRRBRAE

SMART SILVER INTERNATIONAL LTD
SIRERARAR

SOUL ELECTRONICS LTD

SPIRITS UNITED SUPPLY CHAIN CO LTD
BB S HEERARAR

SS ECO TECHNOLOGY LTD
EERFEREARAE

SUN WA KIT CO LTD

HIERNERAE

SURE DYNASTY LTD

SWANCARE LTD

EBFARAR

SWISS LENS LABORATORY (HK) LTD
ImtHiRk (FR)ARAR

189.SYT LABS LTD
BRABRAT

190. SZIC INDUSTRIAL CO LTD

191. TAK FAT EDIBLE SALT & PROVISIONS LTD
EREEERARAR

192. TALENT WILL HOLDINGS LTD
BEEERRAR

193. TARA & GAIA VITALITY LTD

194. TASTY REPUBLIC MANAGEMENT LTD
ERSEARAR

195. TCM HERB (CHINA) MEDICAL INSTITUTE CO LTD
FREE A (P E) B SR A PR A S

196. THE STORY OF WHARF INVESTMENT MANAGEMENT LTD
EEREREEERERAT

197. TIAN RAN HEALTHCARE LTD
RABEBRAE

198. TIANYI HOLDING HONG KONG LTD
RBEBEABRAT

199. TONG KEE FOOD LTD
B ERBRAR

200. TOP GRADE DESSERT
TE il &

201. TRANSMEDIC CHINA LTD
EHPEARATE

202. TRINUS INTERNATIONAL LTD

203. UNION FOODS (HK) INDUSTRIAL CO LTD
BEIRREHBEARLT

204. USA FOURDIM BIOTECH LTD
EEENEEEMEMBERAT

205. VANGE TECHNOLOGY LTD
BEREARAR

206. VENCO INDUSTRIAL LTD
HREEBRAR

207. WEI XING ENTERPRISES LTD

208. WELL MIST LTD
EREABRAT

209. WING FUNG FOOD INDUSTRIAL LTD
KEERBARAT

210. WING TAI GROUP (HK) LTD
KREER(EB)ARAE

211. WINSLAND CO LTD
B2z HAERAT

212. WULIANGYE GROUP CO LTD
FiEREEAFRAT

213. XINFULAI (INT'L) CO LTD
ZER(EF)BRAT

214. XINGYUHANG HK INDUSTRIAL LTD
EWf(EB)BEARAR

215. YINDCO GROUP LTD

216. YOUUP INTERNATIONAL LTD

217. YUE WAH FOOD PRODUCT TRADING CO
BEEZNTE

218. YUEN HONG LIFE TECHNOLOGY LTD
TTEESREBRAT

219. ZHONGCHUANG INTERNATIONAL HOLDINGS LTD
BAIFERERERAT

220. ZHONGXIN LIGHTING (HK) CO LTD
REEH(BR)BRAR

221. ¥

Join Us

RAEMANES




BUSINESS CONNECT

GS1 HK Calendar

24 MAR

“Go Digital” Webinar: Basic Barcode Workshop

GS1 HK ;&1

30 MAR

“Go Digital” Webinar: 360 Digital Business

Digital | Smart
19 APR

HKTDC TBox Workshop (Webinar): How can
Garment Industry Leverage e-Commerce to
Transform and Create Business Opportunities

29 APR 27 MAY 10 JUN

“Go Digital” Webinar: Basic Barcode “Go Digital” Webinar: Basic Barcode Workshop The 20t GS1 HK Summit

Workshop (co-located with GoVitual Business Expo &
Conference)

10 -12 JUN

GOVirtual Business Expo & Conference
(Physical Event)

Upcoming Events L]
B RITHYES) E E

7. a \ The zoth GS1 Hong Kong Summit is co- Iocated with J

lO 12 June 2021 | HKCEC

‘t" .
As 2021’s first physical exhibition dedicated to “Virtual Business”, The GOVirtual Business Expo
targets to become the perfect platform to connect, collaborate and realize digital transformation.

EREEBER2021IFHERIABR LEEMRNVERRED SARE—ERETE HBERELZRHE
BRHEEE -

Exhibit Scope F ERmEEE GOVirtual 10 - 12 June 2021
¢ Disruptive Business Innovations EUSII'IESS HKCEC

B XA Cxpni: & SREBG
» e-Commerce >4 onterence =]

REES Organiser
¢ Marketing Technologhy s (iL BAD BA

1TEHRM TREE
- Digital Sales Management )

IS E SR Co-Organiser

THAHEE (i 1

¢ Payment & FinTech Hone K

REN A SRS ong Kong
* Supply Chain & Logistics Principal Partner - A

(R ESE YT b KORMERSTGMNE

GOVirtual Business Expo & Conference Enquiry

Tel: 3520-3186 Email: GOVirtual@baobao-tree-event.com




®

I MLy |“| ML |
\ I | | IIH Strategic Partner:
1 "'l HHH”I”I g HHI”“”

GS1Ls e BAO E;B :E

Hong Kong SUMMIT TReE

The 20t GS1 Hong Kong Summit

Scaling Digital Transformation to Create New Value

10 June 2021 | HKCEC | Online & Physical

For 20 years, GS1 Hong Kong Summit has been established as one of the most influential industry
events in the region, gathering C-level executives and industry pioneers to discuss how technologies
and new business strategies are orchestrated to drive digital transformation and smarter business.

-

Insightful Sharing Networking Presentation Interaction
CEO Panel/ Over 800+ Delegates 30+ Speakers 10+ Solution Showcase
Unparalleled Keynotes Potential Customers from Plenaries/ Information Exchange
from online & offline Concurrent Tracks

Key Topics
* Building Supply Chain * Global COVID-19 Vaccine * Planning a Smart
Resilience through Digital Supply Chain Traceability Hospital
Transformation
* What's Next for Retail in + Digital Supply Chain * The 5" CEO Pulse
Hong Kong: Marching Enables Trade Finance Report and Survey
Towards Digital Ecosystem Digitalisation Findings

For enquiry Register |O}x30

el: +852 2863 9736  Email: summit@gslhk.org NOW! E




