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Why online marketing is important

It's how customers find you

« Consumers use multiple
marketing tools (email,
Facebook, Instagram)

* They are inundated with
messages

* You need to be where they are
and stand out




Why online marketing is important
It's how customers find you.

o of diners visit a restaurant’s website
before they dine in or order takeout or
o delivery

Source: MGH, mghus.com/lp/restaurant-survey

° of people learn about restaurants
o through websites, blogs or social media

Source: Valpak, valpak.com/advertise/blog/restaurant-marketing

Email is

more effective at acquiring new
x customers than Facebook or Twitter

Source: McKinsey, mckinsey.com/business-functions/marketing-and-sales/our-
insights/why-marketers-should-keep-sending-you-emails
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Marketing tools: Tripleseat
Facebook app

Muriel's Jackson
Square

Home e Liked | 3\ Following > | 5 Recommend

About
Bches Private Dining Request
Posts
Videos
Private Dining First Name
800k a Table Online Last Name
Reviews Email Addross
. Phone Number

Community Company

Start Time
End Time

Number of People

Muriel's Jackson
Square

Home vk Liked v | 3\ Following v  §3 Recommend

About
Ph 2 A
s Private Dining Request
Posts To enter a party request, please fill out the following form
Videos Step 1 of 2

Your Contact Information
Private Dining

Book a Table Online

First Name
Last Name
Reviews Email Address

Events Phone Number




Marketing tools: Tripleseat
How to add the Facebook app

B 5 S

9 NORTHREGION <

Integrations
Dashboard
ot facebook

Leads Capture leads from your facebook page
A e 55E @ i’ 4 o

o Tileseat to add 2 Private Dining" tab o your page
Events ° ¢ ¢

w Leads

Leads & Public Listings

Tasks fyou do not your business on

& Events

Contacts

Tasks (=] Lead Forms Public Listings ‘edit settings" under

Customize the way your Lead Form pages look. You can customize Add or Edit your venues' public listing page on Trip i
a form for each of your locations

Accounts

& Contacts il Reports

Constant Contact” %~
(] Accounts Recently® .wed

| AT Sync your Tripleseat contacts
Paymens & Creait Cares S ° c Constant Contact to easily send email campaigns to your Trpleseat contacts

o

Ll Reports

Settings

) = Credit Card Processing Payment Rules
Recently Viewed Enable your company to accept credit card payments through Enable automatic payment record genean for events.

@ Birthday Party Tripleseat.
@ Mia Marsh
Mia Marsh

@ Vinny Gambini Resources
B TopGun Inc

4 Data Imports ﬁ‘ Integrations
@ |mport Accounts, Contacts, and Events from another system or Instructions on how to integrate Tripleseat with vario

£ Settings
from Microsoft Excel. F; book, Fishbowl Outlook/iCal/Gmail

& MyProfile Tripleseat API

Developer key your Tripleseat API

® LogOut



Marketing tools: Tripleseat

Facebook app benefits

* Facebook is the most popular social
network

 Pages have a consistent structure —
users know where to find the
information they want

* It’s listed under the tabs at the top
of the page, under your profile
photo

* It’s like a custom mini-website




Marketing tools: Tripleseat

Lead form link

y Winery

& citywinery.com)

CHOOSE YOURLOCATION | Nash

TICKETS

Login | Help @ Q

DININ PRIVATE EVENTS IC[TY WlNERY] WINEMAKING ~ SHOP ~ ABOUT  BLOG

609 LAFAYETTE STREET, NASHVILLE, TN,

IDULGE YOUR SENSES

ROOMS ~ WEDDINGS  FOOD & BEVERAGE

C ty Winery Nashville

PRIVATE
EVENTS

event spaces that can be combined and configured to host up to 1200 guests. Located in Nashvile Yglrgeoning SoBro distrit, just south of iconic Lower Broadway, we
are situated 2 blocks from the Music City Convention Center and the Westin Nashville and only 3 blof@lfrom the Omni Nashuille Hotel. Please contact us to plan your

next event!

**please Note: Ticketed concerts lsted on our website are not indicative of our private events calendar Wgase inquire for offcial date availabilty. Thank yg

E-MAIL PRIVATE EVENTS NASHVILLE PRIVATE EVENTS INQUIRY FORM

iashville - Nashi x  +

& citywinerynashville.tripleseat.com/part

Nashville Private Event Request

Your Contact Information

Phone

Your Event Details




Marketing tools: Tripleseat

B North region - Private Dining

‘orm link

How to find your lead

B 9 Azuve1 Eélllev Q Q nm

Lead Forms

Q NORTHREGL. <
@ Dashboard

Calendar Your Contact Information
+New Lead Form [VI)

w Leads
& Events Location(s) Captured Leads Created
Tasks 2017 Holiday Party Lead Form (B3
‘gﬁ Contacts W
B
[l Accounts 8 Thu, Oct 26, 2017
8
[l Reports D
[t
. R
Recently Viewed

@ Business Dinner Down South BBQ Lead Form m

D

Fri, Nov 11, 2011

o
&

® LogoOut View Live Page
Wed, Oct 4, 2017

Settings

My Profile

tup Codes



Marketing tools: Tripleseat

Lead form link benefits
* Easy to use across platforms and tools
* Social media posts
 About sections
* Social media ads
* Photo captions
* Video descriptions
* Email marketing
 Website
* Track your leads




Marketing tools: Tripleseat
VENUES by Triplesea

VENUES VEMES  MYLSTS W QUOTECART 166 OUT

o kel ipleseat

W QuorEcaRl  LoGour

.
conc QU 7 onvcn

VENUES v L

VENES  MYLSIS W QUOIEGRT  10BOU

VENUE:
1 kel vipteeat

VENUES

o
Where do you want to have your party? o/ il trpleseat

Saved Searches +

W auoreenm

= - = =
i © oorcace Creisea

GUESTS: BUDGET:

AV A

W
AV PPN @)

se thousanc

DINING STYLE:
(PICKMULTIPLE)

Find the perfect f

enu

FEATURES / AMENITIES:
carleirp - v o CRAV] OB P

O ooty O sy
ancummions O s

O ommcnmmay O smarminy

Ormonn O

O rato O Theater Space.
Pt Frencty O Vet Parking

O e O ey
Profored Vendors O v Room

Ormaremsias  Own
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Marketing tools: Tripleseat
How to create your VENUES i@

orooAooooss
T a0
BEooosan0ns,

S e S

PHOTOS

py Tripleseat listir WAL
« Contact information

 Address
. . & 3 Event Spaces &
* vent package description f
American Cut is LDV Hospitality’s new American, signature steakhouse, brought to The Dining Lounge

life by Iron Chef Marc Forgione. Located in the heart of Tribeca at 363 Greenwich

Street, between Franklin and Harrison.

. O V e r I I O t O Our 180-seat restaurant combines modern design with art deco accents,
culminating in a monumental space filled with fine food, spirits and culinary
prowess.

We invite you to indulge in our spectacular Tomahawk Ribeye Chop for two or try
. V e I I S a ‘ e O O S our Seafood Tasting featuring our signature Chili Lobster paired with a glass of wine
from our extensive wine list.

With two private dining rooms and a private bar for groups of all sizes, we are the rl:gh of
attan
perfect location for intimate special events, large-scale after-work parties, and munity

* Link to your website
 Fill out categories and amenities




Marketing tools: Tripleseat
VENUES by Tripleseat benefits

monthly pageviews for R
+ VENUES by Tripleseat listings §

e: Tripleseat

o of event planners use the Internet to
o locate venues for their events

Source: Capterra, blog.capterra.com/14-event-management-statistics-every-
event-planner-needs-to-know

o of event planners spend most of their
o budget on the venue.

Source: Bizzabo, welcome.bizzabo.com/event-professionals-of-tomorrow-
report




Marketing tools: Tripleseat
VENUES by Tripleseat sponsored listings

Plus Marketing Package: S50 per month

* Highlight and promote your venue at
the moment that event planners
conduct searches in your market.

* Picture listing appears at the top of the
location search results

* Listing rotates among other sponsored
listings and is immune to filters

« Spotlight blog post on your venue
written by professional writers

VENUES
by Ard tripleseat

We found 191 results that match your search.
Chicago, IL, USA




Marketing tools: Tripleseat
VENUES by Tripleseat sponsored listings

Premium Marketing Package: Define up to 10 competitors you want to target
S8O per month when planners are submitting RFPs

* Highlight special deals and promotions with
Rotating picture listing appears on homepage custom taglines
of Tripleseat VENUES JHnes.

- Picture listing appears at the top of the location’ Choose 2 metro areas outside your area to
appear on search
search results

« Listing rotates among other sponsored listings > Speulighnlcleleg) [est eyl VSRS Wil o

and is immune to filters profe55|owr|ters
* Picture listing appears on the right side of the
search results and does not disappear
« Disruptive listing appears among the natural
listings on every page of search results in your
metro area




Marketing tools: Email

How to create a great email

Compelling subject line

1-3 pleces of content

Use images

Link to your lead form or private
events page

Segment your lists to get better
results (VIP list, holiday booking list)
Send at least once or twice a month

LUCKY STRIKE

New menu options added just for you!

Enjoy old time favorites like our wings, (yup they're back) to the
Beyond Burger™. Feast your taste buds with our new
Motherload featuring a 40-piece wing combo! Perfect for game
days or to simply satisfy that wing craving you've had all week.




Marketing tools: Email

Tripleseat partners
tripleseat.com/marketplace

Constant Contact’ /:.‘-"

fishbBwl

mailchimp



Marketing tools: Email

Email benefits

o of consumers still prefer email as the
primary way of communicating with
° businesses

Source: Magemail

ROI for every $1 spent on email
marketing

Source: Campaign Monitor

Emails sent
2 get a higher open rate than emails from
x a businesses that communicate less
month

Source: Database Marketing Institute



Marketing tools: Social media

I’i Facebook

@westlightnyc. #nyc #thewilliamvale // : @morin95
Remind followers about . ¢ | ?
FYI, we're closed today, Dec. 7 and tomorrow, Dec. 8 for private events. !“ ﬁ - _!
p r I Va te eve n tS See you on Monday! B ‘l 1 I—I

ggq mmnnw J i

 Useimages and video

 Go Livel

* Link to your lead form or
private events page

 Use Facebook ads and
audience targeting to get
better results

 Post at least once a day




Marketing tools: Social media

Instagram

 Remind followers about
private events
 Useimages and video

ST mimosaBar Y
N IN OUR BARREL /\ "~

» Post Instagram stories SHR DT

 Link to your lead form in 835 e
your bio ow :

« Use Instagram ads and Vi N
audience targeting to get 1 oo o o e
better results ™ .

 Post at least once a day



Marketing tools: Social media

oW Twitter *© Connectwith journalists -
and bloggers '

m Linkedln « Connect with industry e
professionals and

corporate event planners .-

(@ Pinterest « Connect with prospects



Marketing tools: Social media

Create and schedule great social media content
Photos
Adobe Spark
Canva
Easil
PicMonkey
. PicStitch
\le[Sle
. Adobe Premiere Rush
Boomerang from Instagram
Facebook Live
Instagram Live
Magisto
Quik
Videohance
WENE




Marketing tools: Social media

Soclal media benefits
of diners in the United States have a
o social media account
o of diners that have engaged with a
restaurant on social media will visit or
o order from the venue

e: MGH

o of diners have tried a restaurant because
o of a social media post from the venue
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Measuring and tracking success

Tripleseat

 Create a lead form for each
marketing tool

* Lead report

 Leads by source

 Lead details report

 Lead conversions report




Measuring and tracking success

Email
Opens
Clicks

e Subject lines ‘
* Topics

Content types
Date and time




Measuring and tracking success

Social media
* Engagement
Comments

Post reactions/likes ‘
Clicks




Measuring and tracking success
Tips
* Keep an eye on everything
daily/weekly

 Measure monthly

* Save stats in a spreadsheet

* (Create and review your stats
monthly

 Determine what worked and what
didn’t

 Make changes based on findings
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Next steps -

* Use Tripleseat’'s marketing tools

* Send at least one email a month

* Post to Facebook or Instagram
5 to 5 times a week

 Measure your results monthly

 Make changes based on results
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