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Why online marketing is important
It’s how customers find you
• Consumers use multiple 

marketing tools (email, 
Facebook, Instagram)

• They are inundated with 
messages

• You need to be where they are 
and stand out



Why online marketing is important
It’s how customers find you.

77% of diners visit a restaurant’s website 
before they dine in or order takeout or 
delivery
Source: MGH, mghus.com/lp/restaurant-survey

40% of people learn about restaurants 
through websites, blogs or social media

Source: Valpak, valpak.com/advertise/blog/restaurant-marketing

40x more effective at acquiring new 
customers than Facebook or Twitter

Source: McKinsey, mckinsey.com/business-functions/marketing-and-sales/our-
insights/why-marketers-should-keep-sending-you-emails

Email is



Agenda:
• Why online marketing is important
• Marketing tools
• Tripleseat tools
• Email
• Social media
• Measuring and tracking success
• Next steps



Marketing tools: Tripleseat
Facebook app



Marketing tools: Tripleseat
How to add the Facebook app



Marketing tools: Tripleseat
Facebook app benefits
• Facebook is the most popular social 

network
• Pages have a consistent structure –

users know where to find the 
information they want

• It’s listed under the tabs at the top 
of the page, under your profile 
photo

• It’s like a custom mini-website



Marketing tools: Tripleseat
Lead form link



Marketing tools: Tripleseat
How to find your lead 
form link



Marketing tools: Tripleseat
Lead form link benefits
• Easy to use across platforms and tools
• Social media posts
• About sections
• Social media ads
• Photo captions
• Video descriptions
• Email marketing
• Website

• Track your leads



Marketing tools: Tripleseat
VENUES by Tripleseat



Marketing tools: Tripleseat
How to create your VENUES 
by Tripleseat listing
• Contact information
• Address
• Event package description
• Cover photo
• Event space photos
• Link to your website
• Fill out categories and amenities



Marketing tools: Tripleseat
VENUES by Tripleseat benefits

49% of event planners use the Internet to 
locate venues for their events

Source: Capterra, blog.capterra.com/14-event-management-statistics-every-
event-planner-needs-to-know

16,000+ monthly pageviews for 
VENUES by Tripleseat listings

Source: Tripleseat

36% of event planners spend most of their 
budget on the venue.

Source: Bizzabo, welcome.bizzabo.com/event-professionals-of-tomorrow-
report



Marketing tools: Tripleseat
VENUES by Tripleseat sponsored listings
Plus Marketing Package: $50 per month
• Highlight and promote your venue at 

the moment that event planners 
conduct searches in your market.

• Picture listing appears at the top of the 
location search results

• Listing rotates among other sponsored 
listings and is immune to filters

• Spotlight blog post on your venue 
written by professional writers



Marketing tools: Tripleseat
VENUES by Tripleseat sponsored listings
Premium Marketing Package: 
$80 per month
• Rotating picture listing appears on homepage 

of Tripleseat VENUES
• Picture listing appears at the top of the location 

search results
• Listing rotates among other sponsored listings 

and is immune to filters
• Picture listing appears on the right side of the 

search results and does not disappear
• Disruptive listing appears among the natural 

listings on every page of search results in your 
metro area

• Define up to 10 competitors you want to target 
when planners are submitting RFPs

• Highlight special deals and promotions with 
custom taglines.

• Choose 2 metro areas outside your area to 
appear on search

• Spotlight blog post on your venue written by 
professional writers



Marketing tools: Email
How to create a great email
• Compelling subject line
• 1-3 pieces of content
• Use images
• Link to your lead form or private 

events page
• Segment your lists to get better 

results (VIP list, holiday booking list)
• Send at least once or twice a month



Marketing tools: Email
Tripleseat partners
tripleseat.com/marketplace



Marketing tools: Email
Email benefits

72% of consumers still prefer email as the 
primary way of communicating with 
businesses
Source: Magemail

$44 ROI for every $1 spent on email 
marketing

Source: Campaign Monitor

2x get a higher open rate than emails from 
businesses that communicate less 

Source: Database Marketing Institute

Emails sent

a
month



Marketing tools: Social media
Facebook

• Remind followers about 
private events

• Use images and video
• Go Live!
• Link to your lead form or 

private events page
• Use Facebook ads and 

audience targeting to get 
better results

• Post at least once a day



Marketing tools: Social media
Instagram

• Remind followers about 
private events

• Use images and video
• Post Instagram stories
• Link to your lead form in 

your bio
• Use Instagram ads and 

audience targeting to get 
better results

• Post at least once a day



Marketing tools: Social media

• Connect with journalists 
and bloggers

Twitter

LinkedIn • Connect with industry 
professionals and 
corporate event planners

Pinterest • Connect with prospects 



Marketing tools: Social media
Create and schedule great social media content
• Photos

• Adobe Spark
• Canva
• Easil
• PicMonkey
• PicStitch

• Video
• Adobe Premiere Rush
• Boomerang from Instagram
• Facebook Live
• Instagram Live
• Magisto
• Quik
• Videohance
• Wave



Marketing tools: Social media
Social media benefits

89% of diners in the United States have a 
social media account

Source: MGH,

74% of diners that have engaged with a 
restaurant on social media will visit or 
order from the venue
Source: MGH

45% of diners have tried a restaurant because 
of a social media post from the venue

Source: MGH
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Measuring and tracking success
Tripleseat
• Create a lead form for each 

marketing tool
• Lead report
• Leads by source
• Lead details report
• Lead conversions report



Measuring and tracking success
Email
• Opens
• Clicks
• Subject lines
• Topics
• Content types
• Date and time



Measuring and tracking success
Social media
• Engagement
• Comments
• Post reactions/likes
• Clicks



Measuring and tracking success
Tips
• Keep an eye on everything 

daily/weekly
• Measure monthly
• Save stats in a spreadsheet
• Create and review your stats 

monthly
• Determine what worked and what 

didn’t
• Make changes based on findings
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Next steps
• Use Tripleseat’s marketing tools
• Send at least one email a month
• Post to Facebook or Instagram 

3 to 5 times a week
• Measure your results monthly
• Make changes based on results



Tripleseat Support
Help hours

8 am-8 pm EST
Monday-Friday
978.716.2862

support@tripleseat.com


