
International Friendship Day Social Media Contest Terms & Conditions 

a. The International Friendship Day Social Media Contest starts from 30th July – 9th August 2020 via  

• The Waterfront’s Facebook  

• The Waterfront’s Instagram 
 
b.  Entries will only be accepted during the contest period stated above. 

 
c. This contest is valid for Malaysians residing in Malaysia and foreigners residing in Malaysia only. 
 
d. Contest mechanics: 
    Step 1: Follow @TheWaterfrontDPC on Facebook or @thewaterfront_dpc on Instagram. 
    Step 2: Tag ONE best friend and comment your favorite memory with them!  

Step 3: Both contestant’s and tagged friend’s profile MUST be following The Waterfront’s 
   Facebook or Instagram page 

 
e. Winners Announcement 

1. The winner(s) will be announced on Tuesday, 12th August 2020 via Facebook and/or 
Instagram. 

2. Redemption date: 14th – 23th August 2020  
3. Redemption time: 9am – 5pm 
4. Redemption venue: The Waterfront, Desa ParkCity 

 
f. Winners are required to provide us with their personal details (name as per IC, NRIC/Passport 

Number and contact number) and to collect their prizes personally at the above mentioned by 
verifying their Identification Card (NRIC) for Malaysians OR Passport for foreigners, within the 
valid redemption period as stated.  

 
g. Prizes allocation and selection of winners are based on the creativity of the answers; at the sole 

discretion of the Management and the decision will be final. Prizes are strictly not exchangeable 
with cash. Request to exchange the reward item with another preferred item will not be 
entertained. 

 
h. Prizes not redeemed after the stipulated redemption date will be forfeited and no appeal or 

correspondence will be entertained after said period. 
 
i. Strictly no mailing, courier or any similar format of collection requests will be entertained. 
ss 
j. Winners will be contacted via Facebook or Instagram.  

 

k. Winners are given 1 (one) day to submit their personal details and to collect the prize upon 
receiving direct message and the winners’ acknowledgement from the Management. Failing to do 
so, will be disqualified. 

 
l. The Management shall not be responsible or liable if any winners are unreachable. 

 

m. Management and staff of Desa ParkCity, its subsidiaries and affiliates are not eligible to win prizes 
from this contest. 

 
n. The Management reserves the right to revise the contest terms accordingly if deemed necessary. 
 



o. The participants shall grant the management, a perpetual, royalty free license to use any 
images/photos in its sole discretion and the exclusive rights to publish, reproduce, display, 
distribute and show on screen any winning photographs on their websites, photo exhibitions, 
tradeshows, prints including but not limited to any other media deemed appropriate or necessary 
by the Management. In all cases where the images are used, the participants grant the 
Management the right to do so without obtaining any prior permission from the participants and 
without offering any compensation in any form. 

 
p. The Management reserves the exclusive right to give permission to its subsidiaries and affiliates 

to publish, reproduce, display, distribute and show on screen any winning photograph on 
websites, photo exhibitions, tradeshows, prints or any other media which are under the 
Management of the subsidiaries and affiliates of ParkCity. In all cases such photography is used, 
the participants grant ParkCity the right to do so without obtaining any prior permission from the 
participants and without offering any compensation in any form. 

 
 


