






• The momentum towards digital continues with more 
people using digital content more regularly than they are 
using print 

• 79% of consumers access online content daily, compared 
to 75% in 2018 

• compared to last year (2018) there is little change in the 
frequency with which consumers are accessing any print 
(95%, 85%, 73% and 41%)

Digital vs Print: key headlines 

Digital only just retains its lead in terms of all  readership; 
however it extends its lead in terms of regular engagement: 
79% of consumers use digital media daily
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• Printed materials tend to be preferred when something 
needs to be thoroughly understood, reviewed at a later 
time and for relaxation  

• Digital is preferred for quick access to facts, finding out 
more about brands/ products or companies and finding out 
the latest news

Digital vs Print: key headlines continued 

• The preference for printed content remains, although 
the shift towards digital continues: 
• 49% prefer paper content (down from 52% in 2018), 28% 

prefer looking at content on a screen (up from 23% in 2018), 
23% have no preference 

• Preference for print focuses on its physical attributes: 
• the act of holding the book (64% up from 62% last year) 
• its smell (58% up from 54%) last year) 
• and the physical act of turning pages (56% up from 55% last 

year) 

•   as well as its ease of use 
• 61% find it easier to read long / complicated text on paper 

(same as in 2018) 
• 56% find it easier to concentrate on paper / printed content (up 

from 54% in 2018)
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• Consumers are confident in their ability to identify 
trustworthy content online, and use reviews and 
recommendations to guide their decisions 

• There are some differences in preference and usage 
between men and women 
• Women tend to prefer printed media for its tactile qualities than 

men: 63% of women enjoy the smell of   books and other 
printed materials compared to 53% of men 

• 60% of women enjoy turning the pages of a book compared to 
51% of men

Digital vs Print: key headlines continued 

• Trust in both digital and printed content has  
increased this year, although print tends to be  
more widely trusted 
• 9% trust digital content (up from 6% in 2018), 27% trust 

printed content more (up from 25%) 

• With the most important factor for gaining trust being: 
• Accuracy & well supported facts (40% for printed material and 

38% for digital media)
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Readership of print materials remains similar to last year,  
with the majority looking at print materials each month.
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Q1: How often do you read or look at each of the following types of content, whether for work, study or for pleasure
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Print media remains more popular among the older age groups, with only around  
a third of younger consumers looking at printed material on a daily basis 

• Over half of those aged over 65 look at printed media 
on a daily basis compared to just 32% of those aged 
18-24 

• On a weekly basis 62% of 18-24 year olds access 
printed media compared to 80% of those aged 65+ 

• Despite this difference between the age groups, print 
media engagement has increased among the younger 
age groups since last year with 81% of 18-24 year olds 
accessing print at least once per month compared to 
75% in 2018
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Digital media usage continues to increase although is close to saturation  
point with the majority of users already accessing digital content daily: 

• Digital content is accessed most regularly by 35-44 year 
olds 
• 83% look at digital content daily 

• However, almost three quarters (73%) of those aged 
65+ also access digital content daily, suggesting that 
age is no barrier to this group 

• Monthly digital usage has increased among all age 
groups, except among those age 65+ since last year, 
with the greatest increase among the 18-24 year olds 
(up from 92% in 2018 to 97% this year)
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The 25-34 age group are avid media consumers – regardless of channel, 
those aged over 65 are less likely to look at digital content, but more 
likely to look at print newspapers and magazines 
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Blue = lower. Pink = higher scores
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When and where 
content is consumed 

(Percents among ever 
readers of each type)

Print newspapers
Print magazines 
(consumer  
or mainstream)

Print magazines 
(trade  
or industry 
focussed)

Brands’ printed 
brochures 
or reports

Brands’ printed 
magazines

Brands’ printed 
catalogues

Printed 
magazines from 
associations/
groups you 
belong to

Printed book 
(hardback/
paperback)

Online 
newspapers or  
news sites

News feeds/apps 
on  
your mobile 
phone

Online magazines Online brochures 
and catalogues

Brands’ official 
websites  
or blogs

Independent 
blogs

Brands’ social 
media pages/
channels

Social media 
posts (from 
friends/
connections)

E-book

In the morning/still in bed 3% 2% 2% 1% 1% 1% 2% 6% 12% 20% 4% 1% 3% 4% 7% 22% 7%

In the morning at home 21% 7% 6% 6% 7% 6% 7% 11% 27% 29% 9% 7% 8% 10% 13% 31% 8%

During commute to work 12% 5% 6% 4% 4% 3% 4% 6% 10% 14% 6% 3% 5% 6% 7% 13% 7%

During the day at home 24% 28% 21% 26% 27% 28% 26% 25% 34% 37% 28% 29% 29% 25% 29% 43% 21%

During the day at work 13% 10% 24% 15% 14% 13% 12% 7% 20% 26% 12% 11% 14% 12% 15% 22% 6%

During commute home 
from work 9% 5% 5% 5% 5% 4% 5% 6% 8% 12% 7% 3% 6% 5% 7% 12% 6%

In the evening at home 19% 29% 22% 25% 28% 28% 31% 39% 37% 39% 33% 29% 36% 36% 39% 53% 34%

In bed at night before 
sleeping 3% 8% 5% 4% 6% 4% 6% 40% 11% 18% 8% 4% 6% 9% 9% 23% 36%

At the weekend 22% 26% 21% 21% 22% 22% 21% 27% 20% 22% 24% 25% 22% 23% 22% 30% 27%

Other time/location 10% 11% 13% 12% 11% 11% 12% 8% 6% 7% 8% 11% 9% 11% 10% 6% 13%

Print media is most likely to be looked at within the home, either during the 
day or evening.  Books (printed and digital) continue to be for bedtime.  
Social media posts are accessed throughout the day and evening 
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Q4: a&b. When and where would you say you typically read/looknat each of the following types of content?
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Trust: Print vs Digital







Trust in print media is gained through accuracy and well supported facts
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• Accuracy and well supported facts are needed to ensure 
print media is considered trustworthy:  40% say this is 
the main factor likely to make them trust something 

• They are also more likely to trust something in print if 
they trust the publication they see it in (46% say this is 
a factor, while 17% say it is the main factor influencing 
their trust) 

• Impartial content is also important, with 43% saying 
that this is an influencing factor and 12% identifying it 
as the main factor likely to make them trust something 

Q7 & Q8: Which, if any, of the following factors would be likely to make you trust something you see in a newspaper, magazine or brochure? / Which is the main factor?
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Trust in digital media is also gained through accuracy and well supported facts

• Accuracy and well supported facts are also vital to 
increase trust in digital content:  54% say this is 
something that is likely to make them trust the online 
content and 38% say this is the main factor 

• Seeing something on a trusted source is important for 
digital sources, with 41% saying that trusting the website 
they see it on is one of the factors that makes them trust 
what they are reading (16% feel this is the main factor 
affecting whether they trust what they see or not)  

• Consumers are least likely to determine whether they 
trust something based on whether it was shared online
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Q9 & Q10: Which, if any, of the following factors would be likely to make you trust something online? / Which is the main factor?

with them by someone they know, suggesting that 
personal relationships do not hold a high level of influence 
when it comes to trusting digital content
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Trust has increased in both print and digital media since 2018 across all channels 

Q2a & Q2b: Q2: a&b. To what extent would you say you trust what you read in each of the following types of content? Top two boxes: Trust a great deal / trust a fair amount
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Trust and confidence in Digital content
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• Overall, digital consumers are confident in their own 
ability to identify trustworthy content but despite this 
over half (54%) are still concerned about online fake 
news 

• They rely heavily on online reviews and 
recommendations to confirm their decisions, but are 
happy making purchases based on information they 
gather. 

Q11: How strongly do you agree or disagree with the following statements?
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Preferences: 
The Journey Towards Digital



Print retains its lead as the preferred media; however, this is being eroded as 
preference for digital content increases & paper decreases slightly year on year 
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• Preference for on screen reading has increased by 
5% points since 2018, with just over a quarter 
(28%) saying that they prefer to look at content 
digitally. 

• Despite the increase in digital preference and a 
slight decrease in preference for print, paper still 
maintains a strong lead with almost half saying they 
prefer content on paper

Q5: Overall and assuming there was no cost difference, would you prefer to look at content on paper/printed or digitally/on a screen?
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Overall preference remains with print, however there is a continuing shift  
towards digital. Print is preferred for relaxation & reviewing information later 
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Q5: Thinking about the following types of occasions, would you say you preferred to read paper/printed material or digitally/on a screen?
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The tactile nature of printed content continues to find favour with consumers.  
In an increasingly digital world, its tactile nature, smell and the physical act  
of turning pages remain popular features that aren’t matched online. 
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Q14: Perceptions of Print vs Digital: How strongly do you agree or disagree with each of the following statements? Top 2 boxes = Agree strongly / agree slightly
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The Gender Divide



The gender divide is greater among digital consumption than print: 
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Women prefer the tactile nature of printed content, they 
express a distinct preference for the smell of books and the 
physical action of turning pages.  

Despite this however, women are more likely to look at 
digital media daily 
• There is no notable difference in frequency of print readership 

between men and women.  Similar proportions look at print daily, 
weekly and monthly. 

• Women are however slightly more inclined to look at digital 
content more frequently with 82% looking online at least daily 
compared to 76% of men.
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For more information about Wardour’s services, please contact: 
Claire Oldfield 
E: hello@wardour.co.uk 
T: 020 7010 0999 

For any new business enquiries, please contact: 
David King 
E: david.king@wardour.co.uk 
T: 020 7010 0916 

With thanks to Delineate for running the research 
www.delineate.agency 

Copyright: Wardour Communications Ltd, ©2019 
www.wardour.co.uk
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